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TOGETHER  WE  CAN  MAKE 

Matey  has  been  the  children's  favourite  at  bathtime 
for  over  25  years.  So  it's  hardly  surprising  that  Matey  out- 
sells not  only  its  direct  competitors  but  all  other  retail  bath 
liquids  bar  one. 

To  make  it  4  out  of  4,  Matey  is  now  milder,  safer  and 
bubblier  than  ever  before.  And  now  mums  and  children 
cannot  fail  to  notice  the  new  brighter  packs  on  the  shelf. 

On-pack  promotions  and  TV  advertising  will  also  ensure 
Matey  reaches  the  homes  of  children  throughout  the  country. 

So  if  you  don't  want  to  miss  out  on  all  these  sales, 
don't  miss  out  on  Matey. 
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COMMENT 


This  week  there  is  more  on  the  supervision  debate  as 
John  Davies  and  the  Rural  Pharmacists  Association 
meet  up  with  the  president  of  the  Royal  Society  in  an 
attempt  to  resolve  their  differences  on  the  subject.  LPC 
secretary  Bob  Worby  speaks  against  the  RPA  call  for  a 
special  general  meeting  to  seek  a  vote  of  "no  confidence" 
in  Council  (p612).  And  the  proposer  of  the  Council 
supervision  motion,  Dr  Hopkin  Maddock,  in  a  personal 
view,  puts  flesh  on  the  skeleton  of  those  proposals  while 
taking  strong  exception  to  the  RPA  move  after  he  was 
asked  to  support  it  (p588). 

Dr  Maddock  puts  a  considerable  amount  of  "flesh"  on 
his  original  proposals.  Different  categories  of  script  are 
detailed  and  the  procedures  to  be  followed  by  the 
pharmacist  and  particular  dispensary  staff  are  fully  set  out. 
The  level  of  prescription  scrutiny  probably  surpasses  that 
existing  at  present,  but  in  most  cases  it  is  to  determine  the 
de  gree  of  delegation  permissible ,  and  does  not  allow  for  a 
final  check  of  the  dispensed  medicine;  nor  is  it  always  laid 
down  that  the  pharmacist  must  hand  out  particular 
prescriptions.  For  Mr  Davies  and  Mr  Tanna  alike,  this  is 
the  crunch.  As  the  Society  and  the  Government  push 


inexorably  for  less  direct  pharmacist  involvement  in 
dispensing,  they  see  this  as  a  move  towards  the 
emasculation  of  pharmacists.  It  need  not  be. 

Pharmacists  will  have  the  opportunity  to  determine 
their  professional  involvement  in  the  dispensing  process. 
They  can  either  keep  it  as  it  is,  increase  it  at  a  local  level,  or 
relax  it  within  Council  guidelines.  Whatever  route  is  taken 
the  professional  burden  is  not  eased,  indeed  it  increases  if 
anything.  But  the  guidelines  give  fresh  opportunity  for  a 
fuller  involvement  in  the  sales  of  medicines,  counselling, 
and  new  roles. 

Dr  Maddock  sets  out  criteria  governing  the  calibre  and 
training  of  pharmacy  support  staff  and  calls  on  the«Society 
to  fully  support  a  prescribed  training  package.  His 
proposals  only  become  practicable  if  the  right  pharmacy 
support  exists  and  it  could  be  here  that  the  "professional 
growing  up' '  may  falter,  at  least  for  a  while.  Higher  calibre 
support  staff  means  higher  salaries,  and  employers  must  be 
persuaded.  It  is  to  be  hoped  that  Mr  Davies  may  be 
persuaded  to  draw  back  from  throwing  the  profession  into 
further  confusion  and  that,  if  he  does  so,  others  of  like  mind 
may  allow  the  matter  to  be  left  there.  It  is  time  to  move  on. 
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Maddock  rips  into  RPA 
on  supervision  issue 


Dr  Hopkin  Maddock  presents  the  case 
for  Council  on  supervision 


A  blueprint  of  how  pharmacists 
might  supervise  dispensing  and 
the  sales  of  medicines  in  the  years 
ahead  was  given  last  week  by 
Pharmaceutical  Society  Council 
member  Dr  Hopkin  Maddock. 
Speaking  to  the  Weald  of  Kent 
Branch  of  the  Society,  he  was 
strongly  critical  of  the  Rural 
Pharmacists  Association,  which  is 
seeking  an  extraordinary  meeting 
of  the  Society  in  an  attempt  to 
carry  a  vote  of  no  confidence  in  the 
Council. 

"The  RPA  must  not  be 
allowed  to  continue  a  divisive, 
contentious  dispute  over  the 
timing  of  a  single  professional  act. 
Pharmacists  must  realise  that  the 
Council  wishes  to  move  the 
emphasis  of  day  to  day  activity  into 
a  stricter,  more  detailed 
professional  code  of  practice. 

"The  RPA,  however,  wishes 
to  impose  a  condition,  more 
restrictive  than  the  present  law, 


by  introducing  a  new  specific  legal 
requirement,  which  if  not  obeyed 
would  be  a  criminal  offence.  Their 
arrogance  is  extraordinary, ' '  said 
Dr  Maddock. 

He  criticised  the  RPA  for  its 
tardiness  in  meeting  with  Society 
representatives  to  discuss  their 
differences,  and  fellow  Council 
member  Ashwin  Tanna  for  not 
attending  the  BPC  in  Aberdeen,  in 
spite  of  his  obligations  as  chairman 
of  the  organisation  committee. 
This  would  have  allowed  him  to 
raise  the  principles  involved  in  the 
conference  sessions,  he  said. 

"All  the  critics  have  yet  to 
make  a  single  constructive 
contribution  or  suggest  a  practical 
alternative  in  this  crucial  debate , ' ' 
alleged  Dr  Maddock. 
"Antagonists  must  not  be  allowed 
a  free  reign  to  influence  the 
profession  without  a  detailed  case 
being  presented  to  rebut  their 
criticisms." 


A  blueprint  for  supervision 


The  motions  put  to  Council  on  the 
profession's  future  approach  to 
the  dispensing  and  sale  of 
medicines  were  put  forward  by  Dr 
Hopkin  Maddock,  it  was  revealed 
at  a  meeting  of  the  Weald  of  Kent 
Branch  of  the  Society  last  week. 

Dr  Maddock  outlined  the 
environment  in  which  he  saw 
pharmacists  working  in  the  future. 
The  detailed  written  dispensing 
procedure  could,  he  suggested, 
be  as  follows:- 

Personnel:  a  written  list  must  be 
available  of  staff  working  in  the 
dispensary  and  at  the  medicines 
counter,  stating  their  quali- 
fications and  experience. 
Dispensary  work  schedule:  activities 
must  be  allocated  to  specified 
members  of  staff,  according  to 
their  qualifications.  On  receipt  of 
a  script  they  must  ensure  that:- 

(i)  the  name  and  address  is 
legible,  and  the  age  of  the  patient 
is  noted  if  the  medicine  is  to  be 
given  to  a  child  under  14  years  or 
a  pensioner. 

(ii)  check  that  the  items  can  be 
supplied,  the  waiting  time,  the 
charge  to  be  made,  and  advise  the 
client  accordingly. 

(iii)  key  the  information  into  the 
computer  and  establish  whether 
or  not  the  prescription  is  for  an 
existing  patient  for  whom  records 
art  maintained,  or  whether  it  is  a 


first  time  or  a  repeat  prescription. 
Computer  generated  prescriptions  for 
dressings  or  appliances,  or  GSL 

medicines  can  be  dispensed  by  a 
"dispensing  assistant"  and 
checked  by  another  named 
member  of  staff.  The  form  has  to 
checked  by  the  pharmacist  during 
that  work  period. 
Prescriptions  for  new  patients,  or  one 
not  recorded  on  an  existing  patient 
record,  or  for  dressing  etc  but 
handwritten,  must  be  shown  to 
the  pharmacist,  who  will  ensure 
the  dosage  regimen  is  within 
normal  limits,  and  check  that  no 
drug  interactions  are  likely  to 
occur.  The  pharmacist  will  decide 
at  this  stage  whether  or  not  the 
dispensed  item  can  be  safely 
handed  out  without  his/her  further 
intervention.  The  dispensing  of 
the  script  must  then  be  allocated 
to  a  specified  assistant  and 
checked  by  another  named 
member  of  staff.  The  completed 
prescription  can  be  handed  out, 
even  in  the  pharmacist's  brief 
absence,  according  to  the  written 
guidelines  provided  by  the 
pharmacist  on  counselling.  If 
questions  regarding  the 
prescription  are  raised  by  the 
recipient,  then  they  must  be 
immediately  referred  to  the 
pharmacist. 

Prescriptions  for  Controlled  Drugs 


should  be  handled  as  for  a  new 
patient. 

Repeat  prescriptions:  The  dispensing 
process  will  vary  according  to 
whether  or  not  the  prescription 
has  been  mechanically  printed, 
and/or  is  for  a  medicine  in  an 
unopened  original  pack. 

(i)  Computer  generated  in  an 
unopened  original  pack.  The 
dispensing  assistant  is  to  check 
that  the  prescription  is  identical  to 
that  recorded  on  the  patient 
medication  record,  and  that  it  has 
previously  been  dispensed  within 
six  months.  If  this  is  not  the  case 
the  script  must  not  be  repeated 
without  the  pharmacist's 
authority.  Otherwise  it  can  then 
be  dispensed  and  handed  out, 
even  in  the  pharmacist's  brief 
absence,  according  to  the  written 
guidelines  on  counselling. 

If  questions  about  the  script 
are  raised  by  the  recipient,  it  must 
be  referred  to  the  pharmacist. 
The  original  prescription  has  to  be 
filed  for  checking  by  the 
pharmacist  during  that  work 
period.  (This  procedure  will  not  be 
permitted  until  the  conditions  to 
which  it  applies  have  become 
much  more  widespread,  and  the 
membership  has  been  further 
consulted,  added  Dr  Maddock). 

(ii)  Repeat  prescriptions  that  are 
handwritten  and/or  not  in  an 


original  pack.  The  prescription  ia 
to  be  seen  by  the  pharmacist  ! 
checked  against  the  computer! 
record,  then  delegated  to  a  nameo 
assistant  for  dispensing  ano 
handed  out  as  above. 

Sale  of  medicines 

All  medicines  would  only  be  sold 
either  by  a  pharmacist,  a 
dispensing  assistant,  or  pharmacy!- 
assistant,  as  defined  below, 
suggested  Dr  Maddock.  Stafij: 
without  the  correct  qualifications* 
would  not  be  allowed  to  sell 
medicines. 

Medicine  sales  must  be 
accompanied  by  appropriatej 
counselling  as  specified  by  the 
pharmacist,  in  writing.  All  non- 
GSL  medicines  could  only  be  sold! 
when  the  pharmacist  is  present  to! 
be  consulted  if  required.  Sales  of 
specified  medicines  (Actifed, 
Benylin,  kaolin  and  morphine) 
mixture,  Phensedyl,  and  products! 
deregulated  from  POM  to  P  were 
examples  given  by  Dr  Maddock) 
should  only  occur  when  the] 
pharmacist  is  aware  of  the 
transaction  and  is  in  a  position  to 
intervene. 

A  basic  list  should  be  made 
available  as  a  written  record  by 
pharmacists  to  their  staff  and  be 
open  for  inspection  —  it  is  not: 
envisaged  that  this  list  would  be 
identical  for  all  pharmacies,  said 
Dr  Maddock. 

Response   to   symptoms.  The 

pharmacist  must  first  use 
professional  discretion  to  decide 
whether  or  not  advice  on  certain 
symptoms  may  be  given  by  an 
assistant.  Written  protocols  must 
then  be  laid  down,  so  that  staff 
clearly  understand  their 
responsibilities. 

Support  staff 

The  relationship  between  the 
profession  of  pharmacy  and 
pharmacy  technicians  has  been  a 
controversial  issue  for  many 
years,  acknowledged  Dr 
Maddock.  The  blunt  fact  is  that  for 
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the  last  20  years  Council  has  not 
come  forward  with  a  firm  policy  on 
the  qualifications  and  roles  of 
support  staff,  he  said. 

"There  are  at  least  six 
organisations  involved  in 
technician  training,  all  with  their 
own  vested  interests,  making 
future  mutual  accreditation  a 
lengthy  process.  Council  must 
face  up  to  the  Nuffield  proposals 
and  declare  that  the  needs  of 
hospital  and  community  pharmacy 
are  different  and  that  resources  do 
not  exist  to  provide  overnight,  the 
substantial  number  of  personnel 
required.  We  must  produce  a 
rolling  timetable,  to  improve  the 
quality  of  personnel  available  to 
assist  community  pharmacists," 
said  Dr  Maddock. 

He  proposed  a  draft  training 
time  table:  from  September  1, 
1989,  all  new  employees  recruited 
to  work  in  the  dispensary  or 
medicines  counter  must  have 
three  GCSE  subjects  at  grade  A, 
B,  or  C  in  three  science  subjects 
or  two  science  and  one  art 
subject.  Staff  working  at  the 
medicines  counter  will  be  known 
as  "pharmacy  assistants";  those 
employed  in  the  dispensary  being 
known  as  "dispensing 
assistants".  The  term 
'  'dispensing  technician"  could  be 
reserved  for  a  higher  level  hospital 
qualification,  said  Dr  Maddock. 

All  those  enrolling  on  the 
dispensing  assistants  course 
should  have  the  minimum 
academic  qualifications  given 
above  together  with  at  least  one 
year's  work  experience  in 
community  pharmacy.  Within  five 
years  all  dispensing  assistants 
must  have  successfully  completed 
the  pharmacy  assistants  course 
and  be  making  reasonable 
progress  with  the  dispensing 
assistants  course.  Within  10  years 
all  those  employed  as  dispensing 
assistants  must  have  successfully 
completed  the  requisite  course. 

As  an  interim  measure,  from 
September  1 , 1989,  all  employees 
who  have  completed  the 
pharmacy  assistants  course  and 


can  provide  evidence  that  they 
have  worked  in  a  dispensary  for 
five  years  may  be  recognised  as  a 
dispensing  assistant. 

Staff  employed  at  the 
medicines  counter  must  be  either 
trainees  pursuing  the  pharmacy 
assistants  course,  have 
satisfactorily  completed  that 
course,  or  as  an  interim  measure, 
have  worked  satisfactorily  in  that 
department  for  at  least  five  years. 

Computer  capability 

Community  pharmacists  must 
make  a  commitment  to  acquire 
and  develop  computer 
technology,  said  Dr  Maddock.  A 
survey  conducted  this  year  by  the 
Society's  inspectorate  revealed 
that  82  per  cent  of  all  pharmacies 
had  a  computer,  but  that  only  11 
per  cent  were  capable  of  being 
used  for  patient  medication 
records.  Most  existing  computers 
could  be  upgraded  for  £200  to 
£300  to  maintain  PMRs.  Financial 
considerations  should  not  be  a 
problem  if  their  use  were  made 
mandatory,  say  from  Januarv  1, 
1990,  he  said.  ' 

This  proliferation  of  modern 
technology  has  been  recognised 
by  the  Council  in  its  response  to 
the  Nuffield  Report,  but  again  the 
Council  has  caused  confusion 
through  not  giving  positive 
leadership  on  whether  or  not  it 
intends  to  produce  a  specification 
for  performance,  or  validate  the 
accuracy  of  programs  that  are 
currently  commereiallv  available, 
said  Dr  Maddock. 

Dr  Maddock  described  his 
proposals  as  an  attempt  to  put 
flesh  on  the  skeleton  of  the 
Council's  package  of  procedures, 
in  response  to  the  Nuffield 
proposals.  "There  is  scope  for 
flexibility  in  the  professional  rules 
governing  the  supply  of 
medicines.  The  new  strategy  will 
not  demand  any  compulsory 
change  in  a  pharmacist's  present 
mode  of  working,"  he 
emphasised.  "This  is  a  factor 
conveniently  ignored  by  the  RPA, 


but  will  permit  pharmacists  to 
choose  whether  or  not  to  become 
more  committed  to  patient  care . ' ' 
The  rules  governing  personal 
control  would  remain  as  at  present 
but  it  would  no  longer  be  a-! 
offence  for  a  pharmacist  to  be 
absent  from  the  pharmacy,  for 
reasonable  periods,  provided  that 


all  the  above  conditions  are  strictly 
applied,  said  Dr  Maddock.  It 
would  not  allow  unlimited 
domiciliary  visits  —  to  develop  the 
services  recommended  by 
Nuffield  outside  the  pharmacy, 
must  be  adequate 
remui  •  ration  available  to  employ 
a  second  p!i  rmacist,  he  said. 


Discount  adjust 
Scottish  contract©! 


The  discount  rate  for  Scottish 
contractors  is  to  go  up  by  0.12  per 
cent,  but  there  is  no  immediate 
prospect  of  any  increase  in  fees, 
the  Pharmaceutical  General 
Council  has  confirmed,  following 
remuneration  proposals  from  the 
Scottish  Home  and  Health 
Department. 

Some  money  due  to 
contractors  in  the  current  year  has 
been  retained  by  the  Department 
in  anticipation  of  the  results  of  a 
stockholding  inquiry.  The  SHHD 
arbitrarily  cut  shelf-life  from  7.5  to 
4.5  weeks  in  the  current  balance 
sheet,  which  the  PGC  considered 
unrealistic. 

The  Department  also  asserted 
that  discount  rates  in  Scotland  had 
risen  in  line  with  those  in  England, 
but  the  PGC  could  not  accept  this 
either.  As  a  consequence  a  full 
inquiry  will  take  place  shortly  with 
the  results  being  applied  from 
April  1989.  The  0.12  per  cent 
increase  in  the  discount  rate  is 
seen  by  the  PGC  as  fine  tuning, 
and  necessary  in  order  to  honour 
a  previous  agreement. 


■  The  PGC  has  picked  up  an 
error  in  the  computer  program 
used  by  the  pricing  bureaux.  The 
effect  was  limited  and  the  bundles 
which  were  mispriced  have  been 
easily  identified  and  reprocessed. 
With  the  size  of  the  task  which 
computerisation  represented,  the 
PGC  says  it  is  inevitable  that  such 
errors  would  come  to  light. 

■  Several  health  boards  have  set 
up  schemes  to  supply  syringes 
and  needles  to  addicts  in  an  effort 
to  curb  the  spread  of  HIV 
infection.  The  PGC  is  concerned 
that  the  Department's  guidelines, 
which  classify  the  issue  of  needles 
and  syringes  as  a  commercial 
transaction,  are  at  odds  with  the 
statement  from  the  Pharma- 
ceutical Society  which  refers  to 
"free  issues".  The  PGC  were 
also  concerned  at  the  insurance 
aspects  of  participating  in  such 
schemes;  of  publicising  them 
without  alarming  the  general 
public;  the  collection  of 
contaminated  material,  and  the 
arbitrary  restriction  of  supplies  to 
five  syringes  and  needles. 


New  merchant  and 
saddler  fees  proposed 


The  Ministry  of  Agriculture  is 
proposing  new  1989  scales  of 
registration  fee  for  agricultural 
merchants  and  saddlers. 

Under  the  1985  Medicines 
(Exemptions  on  Restrictions  on 
the  Retail  Sale  or  Supply  of 
Veterinary  Medicines)  Order, 
agricultural  merchants  and 
saddlers  have  to  register  with  the 
Society  (or  the  Department  of 
Health  and  Social  Services  in 
Northern  Ireland)  and  to  pay  a  fee. 

MAFF  say  it  had  been  agreed 
in  previous  years  that  the  fees 
charged  should  reflect  the  cost 
involved.  And  a  Society  analysis  of 
the  time  spent  by  the  equivalent  of 
three  full-time  inspectors  required 
for  the  inspection  and 
enforcement  role,  indicated  that 
"two  and  two-thirds"  of  their 
time  was  spent  on  matters 
relating  to  merchants. 


The  new  fee  scales  therefore 
reflect  the  salary  costs  borne  by 
each  of  the  two  groups  of  traders . 
Increases  have  also  to  be  applied 
because  the  cost  to  the  Society  is 
expected  to  rise  by  20  per  cent  in 
1989. 

The  Animal  Health  Trades 
Association  Group  (AHTAG)  also 
requires  an  increase  to  update  the 
list  of  qualified  persons,  says 
MAFF. 

Proposed  fees  therefore  are, 
for  agricultural  merchants,  £150 
registration  or  restoration  fee  and 
£99  retention  fee  and  £53  and 
£100,  respectively  for  saddlers. 

Any  comments  on  a  proposed 
amendment  to  the  1985  order 
should  be  addressed,  by  October 
21,  to  Mr  S.  Smyth,  Animal 
Medicines  Division  'B',  Room 
1003,  MAFF.  Tolworth  Tower, 
Surbiton,  Surrey  KT6  7DX. 
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PMRsefc— further 
delays  on  fees 


NEWS 


PSNC  chairman  David  Sharpe 
says  he  was  "perhaps  unusually 
over-optimistic"  in  announcing  at 
the  end  of  August  that  payments 
for  keeping  patient  medication 
records  and  visiting  residential 
homes  would  be  made  from 
October  1 .  Payments  will  now  not 
be  made  before  November  1. 

The  biggest  problem  which 
has  to  be  overcome  is  anticipating 
who  will  take  up  PMRs  and  qualify 
for  a  fee.  There  is  a  finite  amount 
of  money  to  be  spent  —  £1.8m 
before  March  1989  and  £3. 6m 
subsequently. 

To  establish  a  basis  for 
involvement,  payments  this  year 
are  likely  to  go  out  as  initial  setting 


up  fees  for  PMRs,  and  for  visits  to 
residential  homes  on  the  basis  of 
an  initial  assessment  fee. 

PSNC  plans  that  subsequent 
to  that  fees  will  be  allocated  on  a 
per  patient  basis  for  PMRs,  and 
perhaps  on  the  number  of  patients 
for  a  residential  home.  Details 
have  yet  to  be  confirmed.  The 
FPC ,  as  the  body  making  payment 
will  have  some  sort  of  monitoring 
role,  said  Mr  Sharpe,  and  within 
12  months  pharmacists  providing 
PMRs  will  have  to  undertake  a 
section  63  course  which  will 
identify  what  has  to  be  done  by 
pharmacists  to  ensure  that  the 
system  they  have  set  up  meets  all 
that  is  required  of  it. 


Innovation  for  growth 


Retail  pharmacy  is  fighting  back 
against  the  multiple  drug  stores, 
moving  up-market  and  seeking  a 
more  professional  role  as  the  first 
point  of  contact  when  common 
ailments  occur,  according  to  John 
Ball,  marketing  director  of  Warner 
Lambert  Health  Care.  "Why 
shouldn't  the  chemist  be  someone 
who  you  can  go  and  consult, 
rather  than  queue  at  the  doctors. ' ' 
Mr  Ball  says  the  trend  towards 
self-medication  is  gaining 
momentum,  with  manufacturers 
and  retailers  keen  to  see  more 
Prescription  Only  Medicines 
available  as  OTC's.  This,  he  says, 
can  have  a  two  fold  effect.  Firstly 
their  impact  on  existing  mature 
markets,  such  as  pain  relief,  with 
new  ingredients  added  to  a  brand 
resulting  in  "trading  customers 
up"  to  a  product  with  a  higher 


Currie  for 
PSNC  dinner 

Junior  Health  Minister  Edwina 
Currie  is  to  be  the  principal  guest 
at  the  PSNC  dinner  to  be  held  at 
the  Inn  on  the  Park  on  November 
7. 

As  is  now  customary  the 
dinner  will  be  preceded  by  a 
seminar  at  which  LPC 
representatives  will  be  appraised 
of  the  action  PSNC  has  taken  or  is 
proposing  to  take  on  resolutions 
past  at  the  LPC  conference  in 
July.  There  will  also  be  an  update 
on  negotiations. 

■  PSNC  chairman  David  Sharpe 
has  written  to  Health  Minister 
Kenneth  Clarke  over  the  recent 
addition  of  two  new  categories  to 
the  selected  list.  "The  extension 
of  the  list  to  cover  food  and  food- 
like substances  has  made  the 
pharmacist  responsible  for  the 
error  of  the  GP  prescribing  such 
an  item.  I  am  led  to  believe  that  his 
own  advisory  committee  was 
unable  to  give  approval  to  the 
inclusion  of  contact  lens 
solutions,"  said  Mr  Sharpe. 


Boots  go 
home 

Boots  are  to  relocate  their  London 
marketing  office  to  Queen's 
Street,  Nottingham  by  the  Spring 
of  1989. 

The  company  says  that 
negotiations  are  underway  with 
the  staff  of  210.  They  are 
optimistic  that  most  of  the  senior 
staff  will  move  to  Nottingham,  but 
say  there  will  be  some 
redundancies. 


Hospital  service 
in  public  spotlight 


Patients  visiting  hospitals  in  the 
Central  Notts  Health  Authority 
should  now  be  in  no  doubt  as  to  the 
work  of  their  pharmacies. 

The  Autumn  edition  of  the 
CNHA's  "house  magazine", 
Pulsebeat,  is  devoted  entirely  to 
the  range  of  services  available 
from  the  hospital  pharmacies  in 


the  area. 

Cytotoxic  services,  clinical 
pharmacy,  purchasing  and 
community  care  are  all  featured, 
as  is  a  profile  of  DPhO  Bob 
Timson,  a  former  Guild  president 
and  current  chairman  of  the  staff 
side  of  the  Whitley  Council  pay 
negotiating  body. 


Heroin  abuse  down  again 


Reported  heroin  misuse  declined 
last  year  for  the  second  year 
running  but  cocaine  seizures 
increased,  according  to  Home 
Office  statistics. 

The  number  of  heroin  seizures 
fell  by  27  per  cent,  offenders  dealt 
with  for  offences  involving  heroin 
dropped  by  6  per  cent  and  new 
addicts  notified  as  addicted  to 
heroin  fell  by  16  per  cent. 

Cocaine  is  being  increasinly 
targetted  at  Europe.  The  number 
of  seizures  rose  by  13  per  cent  and 
the  total  weight  was  the  highest 
ever,  even  without  a  record  single 


seizure  of  over  200kg  which 
accounted  for  half  the  total. 

Apart  from  cannabis,  am- 
phetamines were  still  the  most 
frequent  drugs  with  which 
offenders  were  involved,  although 
the  number  of  seizures  fell  by  7 
per  cent  and  the  number  of 
offenders  by  15  per  cent.  LSD 
seizures  fell  by  9  per  cent,  to  the 
lowest  since  1980. 

In  the  latter  part  of  1987  about 
three-quarters  of  notified  addicts 
were  injecting  drugs.  Home  Office 
Statistical  Bulletin  No  35/88 
Statistics  of  the  Misuse  of  Drugs. 


Searie  go  up  to  Oxford 


G.D.  Searie  have  entered  into  an 
agreement  with  Oxford 
University  to  build  a  Glycobiology 
Institute  at  Oxford. 

Glycobiology  is  the  study  of 
the  role  of  sugars  in  the  body's 
biological  processes.  Says 
Sheldon  Gilgore,  Searle's 
chairman:  "This  pioneering 
research  could  lead  to  compounds 
important  in  the  treatment  of 
AIDS,  osteo-  and  rheumatoid 
arthritis  and  other  diseases . ' ' 


The  institute  will  be  housed  in 
a  five  storey  building  at  Oxford 
University  and  will  expand  the 
existing  laboratories  of  Professor 
Raymond  Dwek,  director  of  the 
Oxford  Glycobiology  Unit,  and 
provide  facilities  for  a  Searle- 
staffed  research  effort. 

Searie  and  the  University  will 
share  the  construction  costs  and 
Searle's  total  investment  is 
estimated  at  £5. 2m.  The  project  is 
due  for  completion  late  1990. 


retail  price  and  profit  margin.  He 
cites  Nurofen  as  being  an  example 
of  this. 

The  second  effect  is  to  create 
a  new  category,  for  example  the 
introduction  of  hydrocortisone  for 
non-chronic  skin  conditions.  The 
product  has  to  be  reclassified  and 
then,  more  importantly, 
worthwhile  indications  must  be 
permitted  by  the  DoH,  as  these 
are  fundamental  to  a  successful 
sales  launch,  Mr  Ball  says. 

He  is  dismayed  by  those  who 
say  the  market  is  mature  —  that 
there  is  no  development 
opportunity  left.  "In  this  business 
innovation  is  vital  to  breathe  life 
into  many  categories , ' '  John  Ball 
concluded  at  a  conference  this 
week  organised  by  KAE 
Development  entitled 
"Tomorrows  Opportunities" . 


NHS  value 
for  money? 

Britain  is  a  low  spender  on  health 
compared  with  other  European 
nations  but  has  been  no  less 
effective  in  maintaining  the 
population's  welfare  than 
countries  spending  two  or  three 
times  as  much  per  head. 
According  to  the  Association  of 
the  British  Pharmaceutical 
Industry's  report,  "Agenda  for 
Health  1988",  the  case  for  radical 
change  in  the  NHS  is  weak;  the 
challenge  is  to  build  further  on 
what  is  already  a  good  service. 

The  report  argues  that  the 
family  doctor  services  are  an  asset 
which  should  be  developed  rather 
than  ignored  or  undermined. 
About  nine  of  every  ten  episodes 
of  ill  health  reported  to  the  NHS 
are  handled  at  this  level  yet  the 
family  doctor  services  account  for 
less  than  £1  in  every  £10  spent  by 
the  NHS.  Even  when  expenditure 
on  pharmaceutical  services  is 
included,  the  figure  is  still  under 
£2  in  every  £10. 

The  British  pharmaceutical 
industry  will  contribute  an 
estimated  £890  million  net  to  the 
balance  of  trade  in  1988, 
compared  with  £834  million  last 
year.  It  now  spends  some  £700 
million  a  year  on  research  in  the 
UK  and  invests  around  £400 
million  a  year  in  capital  terms. 


A  motion  from  Tiverton,  Devon, 
Constituency  Association  seeking 
to  highlight  the  pharmacist's  role 
in  reducing  drug  costs  has  failed  to 
be  chosen  for  debate  at  the 
Conservative  Party  Conference  in 
Brighton  on  October  11.  Health 
Minister  Kenneth  Clarke  will 
make  his  first  major  speech  since 
taking  office  at  the  conference. 
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Gluco-Lyte 
withdrawal 

Cupal  are  asking  pharmacists  to 
check  their  stocks  of  Gluco-Lyte 
after  having  found  that  sachets  of 
Lot  F151,  expiry  October  1990 
were  contaminated  with  co- 
codamol  (paracetamol  and 
codeine)  tablet  mix.  Any  stocks  of 
this  lot  only  should  be  withdrawn 
from  sale  immediately. 

Individual  customers  will  be 
contacted  by  post  requesting 
return  of  any  stock  by  post  or  via 
company  representative,  say 
Cupal. 

Paracetemol 
price  to  rise 

Price  increases  for  paracetamol 
products  could  be  in  the  pipeline 
now  that  the  European  Commis- 
sion has  put  a  block  on  cheap 
imports  of  the  drug  from  China. 

Raw  material  producer 
Hartington  Chemicals  have  just 
announced  price  increases  for 
paracetamol  and  say  that  steady 
price  rises  are  expected  as 
producers  attempt  to  repair  the 
damage  caused  over  recent  years 
by  trying  to  compete  with  the 
Chinese  product. 

The  company  says  the 
European  Commission's  decision 
to  impose  a  duty  on  paracetamol 
from  China  follows  a  long 
investigation  into  allegations  of 
dumping.  Ongoing  unfair  compe- 
tition could  have  resulted  in  job 
losses  throughout  Europe,  the 
Chesterfield-based  company 
says. 

Joint  PR  push 

The  three  main  pharmacy  bodies 
are  inviting  over  300 
parliamentarians,  civil  servants 
and  journalists  to  a  reception  at 
the  Pharmaceutical  Society 
headquarters  at  Lambeth  on 
November  29. 

The  Society,  the  NPA  and  the 
PSNC  have  also  co-operated  to 
place  a  four  page  supplement  in 
the  journalists'  trade  paper,  the 
UK  Press  Gazette  on  November 
28.  An  attempt  to  get  space  in  the 
Palace  of  Westminster  for  a  joint 
exhibition  has  been  unsuccessful. 

If  you  visited  Chemex  and  still  want  to 
get  that  witty  caption  written  for 
the  C&D  Chemex  cartoon 
competition  then  you  have  until 
Friday,  October  7  to  get  your 
entry  to  C&D  at  Benn 
Publications,  Sovereign  Way, 
Tonbridge,KentTN91RW. 


TOPICAL 


Why  not? 


A  handsome  young  couple 
presented  themselves  in 
the  shop  Saturday 
afternoon.  They  wanted  the 
"day  after"  contraceptive 
pill,  since  they  had  had  an 
accident  with  their  condom. 
"Sorry,"  I  said,  "On 
prescription. ' '  They  let  me 
know  what  they  thought  of 
that  for  help!  Not  a  lot  of 
good  when  they  had  to  wait 
two  days  for  an 
appointment,  and  so  this 
meant  four  days  "after" 
before  a  script  could  be 
obtained.  Was  I  entitled  to 
supply  them  under  the 
emergency  supply  procedure?  In  which 
case,  surely  pharmacists  should  be  the 
logical  source  of  supply  because  of  the 
time  factor.  In  other  words  this  would  be 
a  reasonable  extension  of  the  pharmacists 
role.  More  questions.  Would  we  be  able  to 
generate  scripts  for  them  and  receive 
payment  on  submitting  them  to  the 
DHSS?  Or  would  the  Society  suggest  a 
set  professional  fee  for  us  to  charge 
patients  for  the  supply?  More 
fundamentally,  is  it  an  emergency? 

Communication 


at  last 


It  looks  as  though  our  years  of  battering  at 
the  gates  of  Lambeth  are  beginning  to 
knock  holes  in  the  hitherto  impregnable 
fortress  of  Society  covert  operations. 
Covert  in  the  sense  that  we  were  told 
precious  little  about  what  was  being  done 
or  debated  and  decided  in  our  names  until 
far  too  late  for  us  to  do  other  than  grumble 
or  wring  our  hands  ...  or  protest  by  finally 
electing  more  radical  members  to 
represent  us.  It  all  took  too  long,  but  at 
last  the  message  has  been  received  if  Mr 
Nathan  is  to  be  believed. 

I  hope  so,  since  it  is  important  for  us  to 
see  that  it  is  our  representatives  who 
govern  our  Society  and  not  the  executive 
—  which  has  seemed  the  case  for  many 


years,  at  least  in  the  view  of 
my  colleagues.  'When  it 
comes  to  publicity  we 
appear  also  to  have  made 
progress. 

Due  diligence 

At  last  there  is  to  be  an 
officially  recognised  plea  of 
defence  for  a  pharmacist 
who  dispenses  a  script 
which  is  subsequently 
shown  to  be  a  forgery.  The 
Government  is  now  pre- 
paring an  amendment  to  the 
POM  order  to  acknowledge 
that  a  near  perfect  forgery 
can  trick  even  the  most 
conscientious  pharmacist, 
and  that  there  has  to  be  some  relief  from 
the  technical  state  of  having  committed  a 
criminal  offence  in  having  dispensed  it. 
About  time  too! 

I  note  such  a  defence  would  not  be 
available  for  unqualified  persons,  such  as 
pharmacy  assistants.  Nor  would  I  expect 
it  to  be,  since  the  responsibility  is  the 
pharmacist's.  Another  reason  perhaps  for 
ensuring  the  scripts  are  checked  after 
dispensing  and  before  they  are  handed  out 
by  the  pharmacist? 

Baddy — not 


a  goody? 


I  refer  of  course  to  the  delightful  document 
currently  being  carried  by  the  Beecham 
representatives  concerning  the  original 
German  Badedas  which  is  being  parallel 
imported  at  cut  price  and  offered  widely 
throughout  the  trade. 

The  letter  from  Beecham  has  a  list  of 
"active  ingredients"  incorporated  in  the 
English  product,  which  it  alleges  are  not 
present  in  the  import.  It's  a  big  list  of 
seven  or  eight  items.  It  makes  you 
wonder  how  the  poor  Germans  could  have 
been  fooled  into  thinking  they  were  using 
a  nice  product.  Nice  enough  to  think  it 
worth  marketing  in  the  UK? 

When  your  Beecham  rep  calls,  ask  to 
have  a  look  at  his  copy.  Have  a  good  laugh! 
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UNTERPOINTS 


First  Years 
new  trio 


The  First  Years  have  added  three 
new  products  to  their  children's 
playtime  range. 

The  "Hear-my- voice" 
telephone  has  an  instant  replay 
feature  which  enables  the  child  to 
hear  its  own  voice.  The  rounded 
edge  telephone  is  brightly 
coloured  in  a  traditional  shape. 
The  dial  clicks  round  and  rings 
when  pressed  (£4.99  srp). 

The  new  Butter-flutter  toy  is  a 
pastel  butterfly  which  crackles, 
squeaks  and  rattles.  It  has  an  easy 
to  grasp  handle  and  the  body  is 
made  of  pliable  plastic  which  The 
First  Years  say  is  safe  for 
teething.  The  Butter-flutter 
(£6.99)  is  washing  machine 
durable. 

For  babies  and  toddlers  who 
like  peek-a-boo,  The  First  Years 
Peek-a-ball  has  an  open  wedge 
which,  on  one  side  exposes  a 
smiling  Teddy  Bear  face  while  on 
the  other  side  is  Tina  Bear. 

The  ball  (around  £6.99)  is 
made  from  soft  fabric  and  rattles 
as  well  as  rolls.  Visual  appeal  is 
added  by  bright  red,  yellow  and 
blue  fabrics.  It  is  machine 
washable  and  is  safe  for  tumble 
drying. 

Like  all  new  First  Years 
products,  the  back  panel  of  the 
cartons  offer  a  play  and  discover 
guide  which  tells  parents  how  the 
toy  works  and  highlights  play  and 
achievement  skills.  Distributors 
A.L.  Simpkin  &  Co.  Tel:  0742 
34736. 


Revlon  go  East 


Revlon  are  introducing  a  fragrance 
with  "the  forbidden  quality  and 
beauty  of  the  East,"  called  Xi'a 
Xi'ang. 

The  perfume  is  suitable  for 
everyday  use,  say  Revlon.  The 
range  comprises  25ml  cologne 
spray  (£14.50);  7.5ml  perfume 
(£27.00);  50ml  cologne  spray 
(£19.50);  and  15ml  perfume  spray 
(£19.50).  The  perfume  has  citrus 
top  notes  of  bergamot,  tangerine 
and  lemon,  blended  into  a  floral 
boquet  of  rose,  muguet  and  ylang 
ylang. 

Revlon  say  that  the  bottle  is 
based  on  an  authentic  Chinese 


snuff  bottle  in  pink  glass,  featuring 
a  Chinese  peony,  plus  the  Chinese 
characters  which  spell  Xi'a 
Xi'ang.  It  has  a  gold  cap,  topped 
by  a  pink  jewel  and  each  bottle  has 
a  simulated  wax  seal  stamped  with 
Chinese  characters  (similar  to  a 
wax  seal  on  an  antique).  The 
carton  matches  the  bottle  in  pink, 
plum  and  copper  on  gold. 

Xi'a  Xi'ang  is  available  from 
mid-November  in  independent 
chemists,  selected  department 
stores  and  larger  branches  of 
Boots  nationwide.  Revlon 
International  Corporation.  Tel:  01 
629  7400. 


Cannon  aid  to 
breast  milk 
expression 

Cannon  Babysafe  say  their  new 
Avent  breast  pump  membranes 
are  designed  to  comfort  and  give 
gentle  stimulation  during 
expression  of  breast  milk.  The 
soft  latex  membranes,  which 
Cannon  say  will  fit  all  breast 
pumps,  stretch  over  the  pump 
"trumpet"  and  mould  to  the 
shape  of  the  breast  when  pressed 
on. 

Cannon  say  their  research 
shows  that  many  mums  who  use 
breast  pumps  find  the  cold  hard 
touch  of  plastic  off-putting,  adding 
to  a  potentially  stressful  situation. 
Recent  tests  in  several  maternity 
hospitals  revealed  that  82  per  cent 
of  mothers  using  breast  pumps 
thought  expressing  with  a 
membrane  was  more  effective, 
and  all  noted  a  marked 
improvement  in  comfort,  the 
company  says. 

Avent  breast  pump 
membranes  come  in  packs  of  two, 
with  instructions  for  use 
illustrated  on  the  box  (£2.99). 
Cannon  Babysafe  Ltd.  Tel:  0787 
280191. 

Lewis  Woolf  Griptight's  Nursery  range 
of  baby  products  now  includes  a 
deluxe  bottle  brush.  The  sturdy 
brush  (£0.99)  has  a  tough,  blue 
hooked  handle  which  means  it  can 
be  hung  up  to  dry  or  for  storage. 
Lewis  Woolf  Griptight  Ltd.  Tel: 
021-4141122. 


Sure-Lax  is  a  safe,  effective 
and  gentle  laxative 
you  can  recommend 
with  confidence. 


fPberry  flav°ff 
•axativfis 


SELLER 


Availoblle  no  two  sizes,  Sure-Lax 
is  a  sure  seller.  Make  sure  you  stock  it. 


A  S 


E    SHIELD    FAMILY  REMEDY 


E  G  Marketing  Ltd  .Burton  on-Trent, Staffs 
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Dixcel  Sneezy 
tissues  are  now  wiping  more  young  noses 
than  any  other  multi-coloured  tissues. 

That  makes  them  brand  leader  in 
their  market  sector. 

Sneezy  tissues  are  selling  so  fast, 
the  common  cold  can't  keep  up. 

Mums  are  buying  them  all  over  the 
country. 

Right  now,  you  can  get  £1  off  a 
case  of  Dixcel  Sneezy  tissues.  It's  an 
offer  not  to  be  sneezed  at. 

British  Tissues  Ltd,  Lowlands  House, 
43-51  Lowlands  Road,  Harrow,  Middlesex 
HA1 3BW.  Telephone:  01-864  5411. 

Customer  ServiceCentres: 
Harrow  01-864  7177, 
Yate  (0454)  324610, 
Wentworth  (0226)  350123, 
Glasgow  041-554  6550. 


EXCLUSIVE  TO 
CHEMIST  &  DRUGGIST 
RETAILERS  ONLY: 


This  voucher  entitles  you  to  £i.oo  off  the 
cost  price  of  one  case  (24's)  dixcel  sneezy 
Facial Tissues.Thisisonlyvalid  when  details 
below  have  been  completed.  fill  in  your 
name  and  address  and  present  to  your 
nominated  wholesaler  when  you  next 
purchase  the  product.  valid  until  25.2.89. 
TO  THE  WHOLESALER:  This  voucher  will  BE 
REDEEMED  AT  ITS  FACE  VALUE  PROVIDED  IT  HAS 
BEEN  ACCEPTED. ON  THE  ABOVE  MENTIONED 
CONDITIONS  AND  REDEEMED  THROUGH:  DEPT.  191, 

Nielsen  Clearing  House,  Northants.  NN17  iNN. 

NAME  

STORE  NAME  


NOMINATED  WHOLESALER, 


COUNTERPOINTS 


Nurofen  on 
TV 

■Nurofen  will  appear  in  a  new  burst 
of  TV  advertising  starting  on 
October  3.  The  four  week 
campaign  features  both  the 
30-second  and  10-second 
versions  of  the  "woman  in  silk" 
commercial  and  will  run  in  the 
London,  Central,  Granada, 
Yorkshire,  Harlech,  Southern, 
Tyne  Tees  and  Anglia  television 
regions.  C mokes  Healthcare.  Tel: 
0602  507431. 


Make  stains 
Vanish 

Benckiser  Ltd  have  launched  a 
new  Vanish  Stain  Stick. 

The  Stain  Stick  (75g,  £1.59) 
works  using  a  wind-up 
mechanism.  Benckiser  say  that 
this  makes  it  simple  to  use  and 
offers  greater  flexibility  in  the 
treatment  of  stained  fabrics.  They 
also  feel  that  the  new  product  is 
easier  to  store. 

It  is  free  from  enzymes, 
solvents  and  bleaches,  and  made 
from  natural  ingredients,  making 
it  completely  safe  to  use  with 
fabrics,  say  Benckiser  Ltd.  Tel: 
0793  612422. 

Actifed 
coughs  up! 

Wellcome  Consumer  Division  will 
be  mounting  a  £750,000  Press 
advertising  campaign  for  the 
Actifed  range  of  cough 
preparations,  starting  in  October. 

Running  through  the  Winter  to 
April  1989,  the  campaign  will  be 
featured  in  a  range  of  magazines 
including:  Prima,  Womans  Own; 
Radii)  Times;  TV  Times:  Best; 
Good  Housekeeping;  Family 
Curie;  Living  and  Woman  and 
Home.  Wellcome  Consumer 
fJi vision.  Tel:  0270  583151. 


Renaissance 
for  Addis 


Addis  have  launched  a  new 
Renaissance  collection  of  bags  and 
accessories  for  Christmas, 
comprising  seven  new  designs 
plus  a  co-ordinating  range  of  face 
cloths,  sponges,  toothbrushes  and 
soap  cases. 

Prices  range  from  £3.25  for  a 
small  cosmetic  purse  to  £7.99  for 
a  larger  sponge  bag.  Designs 
include  Francesa,  a  pink  quilted 
design  with  a  broderie  anglaise 
border  which  will  be  used  on  five 
sizes  of  cosmetic  bag  plus 
coathanger,  hot  water  bottle  and 
tissue  holder;  michelangelo,  a 
pastel  tulip  design  with  pink  trim, 
which  will  be  featured  on  five  sizes 
of  cosmetic  bag,  together  with  a 


shower  cap;  Da  Vinci,  a  cream 
satin  design  with  floral  applique, 
which  will  feature  on  five  sizes  of 
cosmetic  bag;  Bellini,  a  peach  rose 
design  on  a  pastel  peach 
background,  which  will  be  used  on 
five  sizes  of  bag,  plus  shower  cap; 
Raphael,  in  aqua  and  lilac  flowers 
with  aqua  trim  on  four  sizes  of  bag 
plus  shower  cap  and  hot  water 
bottle;  Botticelli,  in  aqua  and  white 
stripes  on  five  sizes  of  bag;  and 
Lorenzo,  a  traditional  executive 
design  which  will  be  used  on  four 
men's  wash  bags. 

Addis  say  that  the  colours  of 
the  range  complement  their 
collection  of  hairbrushes.  Addis 
Ltd.  Tel:  0992584221. 


Healthy  heather 


The  London  Herb  &  Spice  Co 
have  introduced  new  pack  designs 
for  the  Heath  and  Heather  range 
of  herbal  teas. 

Soft  pastel  colours  form  the 
background  for  the  new  packs 
with  an  appropriate  colour  for  each 
variety,  such  as  pink  for  rosehip 


and  yellow  for  Lemon  Verbena. 
The  Health  and  Heather  logo  is 
retained  and  pictures  of  the  plants 
from  which  each  tea  is  made 
identify  the  variety.  Each  pack 
carries  a  v"caffeine-free" 
message.  The  London  Herb  & 
Spice  Co  Ltd.  Tel:  0392  412201. 


Silvikrin's 
pump  action 

Beecham  Toiletries  are 
introducing  a  new  Silvikrin 
hairspray  in  two  variants  —  firm 
and  natural  hold.  The  benefits  for 
the  non  aerosol  hairspray  are 
economy,  and  convenience,  say 
Beecham. 

The  125ml  pack  (£1.49) 
contains  up  to  50  applications,  or 
the  same  as  a  300ml  aerosol.  The 
company  claim  the  hairspray  gives 
great  control  and  lasting  hold  to 
the  hair.  Beecham  Toiletries.  Tel: 
01-560  5151. 


Scott  is 
on  form 

Scott  are  launching  a  slender 
variant  into  their  Bodyform  range, 
aimed  at  11-15  year  olds,  and 
backed  by  a  £500,000  Press 
campaign. 

The  move  comes  following  the 
Bodyform  relaunch  earlier  this 
year  which  was  designed  to 
extend  the  Bodyform  market  into 
the  over  25  age  bracket.  With  the 
slender  variant  they  hope  to 
reinforce  their  position  in  the 
younger  experimental  group. 

The  towels,  in  10s  with 
packaging  of  the  Bodyform  design 
but  in  a  vivid  pink  colour,  are 
priced  £0.63,  and  are  shorter  and 
slightly  slimmer.  They  will  feature 
in  a  teenage  magazine 
advertisement  campaign  at  the 
end  of  this  year  say  Scott.  Tel: 
0342  327191. 


First  TV  push 
in  eight 
years  for 

Haliborange 

Reckitt  &  Colman  are  supporting 
Haliborange  —  which  they 
acquired  earlier  this  year  —  with 
the  brand's  first  national  television 
campaign  for  eight  years.  The 
campaign,  which  has  the  catchline 
"Haliborange  —  the  sunshine 
vitamins",  starts  this  week  and 
runs  for  eight  weeks. 

Commercials  highlight  the 
brand's  orangey  taste  and  vitamin 
A,  C,  D  formulation,  while 
carrying  the  reminder  that  young 
children,  mothers-to-be  and  the 
elderly  may  need  extra  vitamins. 
Reckitt  &  Colman  Pharmaceutical 
Division.  Tel:  0482  25322. 
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Eylure's 
in  Malibu 

Eylure  have  acquired  of  the 
Malibu  sun  preparations  range  of 
skin  and  hair  care  products. 

They  say  that  the  range,  which 
was  formerly  part  of  the 
Fergabrook  Group,  will  enhance 
their  current  portfolio  which 
includes  Eylure  lashes  and  nail 
care  products;  Tabac  original; 
Bonne  Bell;  Klorane  and 
Elgydium.  Eylure  Ltd.  Tel:  0633 
838611. 

Butler 
brush  up 

An  ultra  soft  four-row  adult 
toothbrush  (£0.86  rrp)  and  ultra 
soft  three-row  adult  toothbrush 
(£0.82  rrp)  have  been  added  to  the 
Butler  oral  hvgiene  range  from 
Den-Tal-Ez Dental  Products  (GB) 
Ltd.  Tel:  0442  69301. 


Money  off 
Empathy 

Johnson  &  Johnson  are  promoting 
sales  of  Empathy  hairspray  and 
styling  mousse  with  a  money-off 
coupon. 

From  mid-September,  all 
products  in  the  Empathy  range 
will  carrry  a  peel-off  coupon 
offering  a  20p  saving  on  either 
hairspray  or  mousse.  Johnson  & 
Johnson  Ltd.  Tel:  0628822222. 

Child  care 

Colgate  Palmolive  are  aiming  to 
raise  £100,000  for  Childline  by  an 
on-pack  promotion  on  their 
toiletries. 

They  are  inviting  consumers 
to  send  wrappers,  labels  or  packs 
to  the  Childline  Appeal  —  set  up 
with  help  of  Esther  Rantzen  to 
help  children  in  trouble  or  danger 
—  for  each  one  they  will  donate 
£0.05.  Colgate-Palmolive.  Tel: 
01-580  2030. 


Award  winners  from 
Leichner 


Leichner  are  introducing  three 
' '  Award  Winners ' '  make  up  cases 
for  blondes,  brunettes  and  those 
with  auburn  hair  this  Christmas. 

Each  collection  contains  eight 
co-ordinating  shades  of 
eyeshadow;  two  powder 
blushers;  two  cream  lipsticks;  two 
eye  pencils;  transluscent  face 
powder;  waterproof  mascara; 
Kamera  Klear  foundation;  two 
applicators;  and  a  blusher  brush. 
The  collection  is  packaged  in  a 
slimline  black  and  gold  carry  case. 

Leichner  say  that  it  would  cost 
£23.05  to  buy  these  items 
individually,  but  that  they  are 
offering  the  set  for  £9.95. 
Professional  tips  on  "how  to 
achieve  award  winning  looks"  are 


including  with  the  package. 

Leichner  are  also  introducing  a 
new  "colour  free"  mascara, 
which  they  say  will  set  lashes, 
making  them  look  longer. 

The  mascara  is  recommended 
for  those  with  sensitive  eyes  or 
who  wear  contact  lenses,  say 
Leichner  "as  there  are  no 
coloured  fibres  to  irritate  the 
eyes". 

The  colour  free  mascara  will 
be  available  exclusively  through 
Boots  stores  at  a  special 
introductory  price  of  £2.95  until 
December  24,  when  it  will 
become  available  to  chemists  and 
selected  department  stores  at 
£3.50.  Leichner.  Tel:  0323 
641244. 


A  lifelong  Rapport 


Shulton  are  backing  the  launch  of 
their  men's  fragrance  Rapport 
with  a  £2m  television  campaign 
with  a  romantic  theme. 

The  advertisement  which  is  on 
the  air  throughout  October, 
returning  from  the  end  of 
November  through  to  Christmas, 
features  a  man  and  woman 
thinking  about  each  other  and 
wishing  that  they  were  together. 
The  film  ends  "Rapport  —  this 


could  last  forever." 

A  £250,000  Press  campaign 
starts  in  October  in  the  Sunday 
Times  magazine,  You,  and  the 
Observer  magazine  M,  and 
features  the  same  storyline.  A 
fragrance-encapsulated  leaflet  will 
be  attached  to  each  advertisement 
and  Shulton  say  that  this  will  reach 
over  four  and  a  half  million  people. 
Shulton  (Great  Britain).  Tel:  0734 
793000. 


Masquerade 
this  Autumn 


Yardley  have  treated  a  new 
Masqueradi  coiled  ion  for 
Autumn  to  y,v <,-.■>••  "all  the 
excitement  am  myst<  ry  of  a 
masked  ball". 

There  are  two  eyeshadow 
collections  called  Winter  Palace 
and  Desert  Sun  (£3.49).  The  first 
is  a  mixture  of  green,  grey,  silver 
and  grape  shades,  and  the  second 
a  mix  of  brown,  rust,  peach  and 
golden  shades. 

The  three  new  Yardley 
Moisture  Cream  lipsticks  (£2.10) 
are  midnight  rose,  coral  fantasy 
and  copper  illusion,  with  two  co- 
ordinating nail  enamels  in  midnight 
rose  and  coral  fantasy  (£1.79). 
Powder  blushers  in  starlight  pink 
and  a  cinnamon  brown  (£1.50 
each)  will  also  add  to  the  range, 
which  will  be  available  from 
October. 

Yardley  will  also  be  introducing 
six  new  Rich  Glow  eye  shadow 
duos  for  the  Autumn.  They 
include:  soft  ivory/golden  taupe; 
peacock  blue/opulent  magenta; 
mink/tea  rose;  desert  sage/fresh 
mango;  purple  royale/spring 
daffodil  and  grass  roots/gold  dust. 
All  these  shadows  will  be  available 
at  a  special  offer  price  of  £1 .50  — 
40p  'below  the  recommended 
retail  price. 

Finally,  Yardley  has  created  a 
Perfect  Concealer  in  two  different 
skin  tones  to  complement  the 
Perfect  Cover  foundation  range. 

The  concealer  comes  in  light 
and  medium  shades  (£1.95  each) 
and  is  said  to  provide  a  "natural 
looking  cover' '  for  dark  shadows, 
blemishes,  or  other  skin 
imperfections. 

Both  versions  of  the  concealer 
come  with  their  own  applicator 
and  will  be  on  offer  from 
December.  Yardley  of  London 
Ltd.  Tel:  026822711.  ' 

Barker  and  Dobson  have  introduced  a 
new  counter  top  display  unit  in  the 
form  of  a  strong  wire  rack  with 
four  shelves  which  holds  Victory 
V  bags  and  sticks  and  Hacks 
sticks.  It  is  available  as  a  special 
deal  to  retailers.  Details  from 
company  representatives.  Barker 
&  Dobson  Ltd.  Tel:  061-7052772. 


A  merchandiser. .  .and  a  Special  Price 


When  you  stock  GammaOil  Premium  500mg  - 
Oil  of  livening  Primrose,  you'll  have  the  support 
of  an  eyecatching  display  and  a  special  price  offer 
pack.  Stock  up  now' 

QUEST  VITAMINS,  Birmingham  B7«AT. 

Telephone:  021  359  0056.  ^^/ITAMINS 

The  fastest  selling  Evening  Primrose  Oil  in  the  Health  market 
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'BRITAIN'S  NO.  1 
BEST  SELLER  NOW 
COMING  TO  ALL 
SMALL  SCREENS 
NEAR  YOU! 


■ 

i 

m 

m 
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A  SENSITIVE  STORY 


WITH  MASSIVE  APPEAL 


FOR  1  IN  4  ADULTS! 


STARRING  SENSODYNE  I 


ORIGINAL  AND  MINT 


AND  FEATURING 


RISING  STAR  SENSODYNE  F 


IN  75ml! 


UNIVERSALLY 


ACCLAIMED  BY  DENTISTS! 


GREAT  PERFORMANCE! 


IN  FAST-MOVING 


45ml  AND  75ml! 


THE  ONE  AND  ONLY 


NAME  TO  STOCK! 


Distributors: 
Stafford-Miller  Ltd..  Hatfield,  Herts.  ALIO  ONZ. 
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BRITAIN'S  NO.  1   BRAND  FOR  SENSITIVE  TEETH 


Oil  for  Orchid 
for  natural 
skin 

Oil  of  Orchid  is  a  new  herbal-based 
range  of  skincare  products  from 
the  Pure  Plant  division  of  the 
Health  &  Diet  Food  Co. 

The  fragrance-free  range 
consists  of  a  250ml  cleansing 
lotion  (£4.25);  a  250ml  freshener 
(£4.25);  50ml  day  moisturiser 
(£4.75);  and  50ml  night  cream 
(£4.75). 

The  collection  is  packaged  in 
white  and  aimed  at  the  older 
woman,  aged  30  or  over. 

Health  &  Diet  Food  say  that 
the  oil  has  special  moisturising 
qualities  and  contains  herbal 
extracts  including  camomile,  St 
John's  wort,  calendula  and  marsh 
mallow.  It  is  not  tested  on  arumals, 
claims  the  company. 

Advertising  support  will 
appear  in  the  women's  Press  from 
January  1989,  to  run  throughout 
the  year. 

Some  500  merchandising 
packs,  each  containing  four  packs 
of  the  product,  a  sample  of  each 
variety,  a  full  colour  leaflet  and 
testers,  are  on  offer  at  £31.30. 
Health  and  Diet  Food  Company. 
Tel:  0483  426666. 


All  Clear  is  up 
front 

Elida  Gibbs  are  offering  two  All 
Clear  on-pack  promotions  to 
coincide  with  a  £750,000  Press 
and  poster  campaign. 

Until  November  4  all  All  Clear 
250g  packs  are  to  carry  a  free 
Lynx  shower  gel  mini  pack  plus  a 
20p  coupon  redeemable  against  a 
subsequent  purchase. 

Starting  October  3  and  running 
through  to  December  2,  All  Clear 
will  introduce  "extra  value" 
packs  offering  200g  for  the  price  of 
150g. 

Elida  Gibbs  say  that  Press 
advertisements  will  appear  in 
young  peoples  magazines, 
including  NME  and  Melody 
Maker.  Elida  Gibbs.  Tel:  01  486 
1200. 


ender  skin 


National  Velvet's 
softer  shades 


Kimberley  Clark  have  relaunched 
their  Kleenex  Velvet  toilet  tissue 
with  new  colours  and  pack  designs 
and  a  new  nine-roll  pack. 

To  meet  the  steadily  growing 
consumer  preference  for  soft 
pastel  colours,  Kimberley  Clark 
say  they  have  introduced  two  new 
varieties  of  soft  pink  and  mint 
green.  All  six  colours  —  soft 
white,  soft  aqua,  champagne, 
peach,  soft  pink  and  mint  green 
will  be  available  in  new  nine  roll 
packs. 

The  packs  have  been 
completely  redesigned  and  now 
feature  a  flower  motif  on  a  pastel 
background  which  is  said  to 
convey  the  softness  of  the 
product. 


Kimberley  Clark  will  back  the 
brand  with  a  £6m  TV  and  radio 
advertising  campaign  plus 
consumer  Press  promotions. 

They  say  that  since  1986, 
sales  of  twin  rolls  hae  dropped 
from  38  per  cent  to  30  per  cent  of 
the  total  market  while  those  of 
four  rolls  have  increased  from  39 
per  cent  to  43  per  cent.  The  share 
held  by  nine  roll  packs  has  doubled 
to  18  per  cent. 

"Increased  usage  together 
with  the  decrease  in  the  number  of 
shopping  trips  has  resulted  in 
larger  packs  becoming  the  major 
growth  area  of  the  market, ' '  says 
Ray  Hammond,  KC's  consumer 
sales  director.  Kunberlev  Clark 
Ltd.  Tel:  0622  77700. 


School  for  skin 
from  Almay 


Almay  are  to  launch  a  kit  of  three 
skincare  products  called  '  'Just  for 
Starters"  which  they  say  can  be 
used  to  "develop  a  regular  and 
sustained  beauty  routine ' ' . 

They  say  that  the  kits  are  ideal 
for  those  who  are  confused  by  the 
wide  range  of  skincare  products 
on  the  market  or  who  are  unsure 
about  their  skin  type. 

The  three  kits  (£4.75  each) 
are  available  for:  normal/- 
combination  skins,  slightly  dry 


complexions  and  oily  skins,  and 
contain  one  bottle  of  cleanser, 
toner  and  moisturiser. 

"Just  for  Starters"  will  also 
offer  a  £1  discount  voucher  valid 
for  any  other  product  in  the  Almay 
skin  care  range. 

Almay  have  also  produced  a 
leaflet  for  the  starter  kits  called 
'  'Every  girl's  guide  to  skin  care 
and  will  be  distributing  information 
packs  and  samples  to  schools  and 
colleges.  Almay.  Tel:  075323971. 


[necto  Hair  Care  are  branching 
into  the  skincare  sector  with  the 
launch  of  Numismed  toiletry 

range. 

i!  \  .■!' .  ■  ■  -.  .;!<■  available:  a 
soapless  ru-ing  bar  (lOOg 
£1.60);  <  lean  ;in,  liquid  (200ml 
£3.20)  for  bath  oi  si  ower  use;  a 
non-greasv  ni<  -  lotion 
(200ml  £3.50),  and  >apiess 
shampoo  (200ml  £3.50)  which 
Inecto  say,  has  a  mild  anti- 
dundruff  action. 

The  products  are  aimed  at 
those  with  sensitive  skin  and  are 
formulated  to  pH  5.5  to  match  that 
of  normal  skin,  Inecto  say. 

The  Numismed  launch  will  be 
supported  by  a  £350,000 
promotional  package  involving 
women's  Press  advertising,  trial 
samples  and  coupons.  POS 
material  and  launch  bonuses  will 
be  available.  Inecto  Hair  Care. 
Tel:  01-579  1221. 


Pearls  of  . 
wisdom 

Cussons  are  launching  two  on- 
pack  promotions  for  their  Pearl 
soap  and  foam  bath,  featuring  a 
free  eye  pencil  and  the  chance  to 
win  a  tropical  island  holiday. 

Throughout  October  and 
November  600,000  triple  packs  of 
Pearl  soap  (£0.62)  will  feature 
entry  forms  to  win  a  holiday  on 
Pearl  Island,  a  private  island  in  the 
Caribbean. 

Over  the  same  period, 
specially  labelled  packs  of  Pearl 
foam  bath  (£1 .29)  will  carry  a  free 
eye  pencil.  Cussons  UK  Ltd.  Tel: 
061  792  6111. 


Lizzie  leaves 


DAP 


David  Anthony  Pharmaceuticals 
will  cease  to  be  distributors  for  the 
Lizzie  Webb  Calorie  Counter, 
from  October  1,  1988. 

Alliuture  communications  for 
this  product  should  be  made  direct 
to  Fanfare  Electronics,  65.  Duke 
Street,  London,  NWS  7JL. 


An  offer  they  can  t  refuse. 


GammaOil  Premium  500mg  is  already  real 
value  for  money.  But  as  an  added  incentive  we  are 
supplying  special  offer  packs  that  your  customers 
can't  refuse.  Stock  up  now! 

QUEST  VITAMINS,  Birmingham  B7  4AT. 
Telephone:  021  359  0056. 


ITAMINS 


Special  Introductory  Offer 

^^^NOflMAL  PRICE  NORMAL  PRICE  S3  59 


Inormal  price  IUVS 


Special  Otter  £2.90       Special  Offer  £7.85      Special  Otter  £13.99 


The  fastest  selling  Evening  Primrose  Oil  in  the  Health  market. 
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COUNTERPOINTS 


Click  at  Christmas 
with  Kodak 


Among  Kodak's  Autumn/ 
Christmas  promotions  are 
chances  for  consumers  to  win 
Ford  cars  and  new  gift  outfits;  and 
poster  advertising  for  cameras 
and  money  off  slide  films. 

Kodak  and  Ford  are  joining 
forces  this  Christmas  to  offer 
consumers  a  chance  to  win  over 
£100,000  worth  of  Escort  and 
Fiesta  cars.  The  free-to-enter 
prize  draw  is  to  be  featured  on 
twin  packs  of  Kodacolor  Gold  100 
and  200  film. 

The  promotion  is  to  be 
supported  by  advertising  in 
selected  Sunday  colour 
supplements,  and  "car-themed" 
in-store  POS  material  is  available. 
The  promotion  runs  until  January 
31,  1989. 

Three  new  compact  camera 
gift  packs  are  to  be  on  offer  this 
Christmas.  Each  comes  with  a 
35mm  compact  camera,  a 
Kodacolor  Gold  film,  Photolife 
batteries  and  a  fashion  case.  Two 
of  the  new  packs  feature  the  red 
and  white  Kodak  S100  models  to 
retail  at  £34.95.  The  third  features 
the  black  Kodak  S300,  (£54.95). 


In  addition,  three  new  camera 
outfits  feature  the  Kodak  S300  in 
burgundy  and  Kodak  35EF  and 
Kodak  35MD  in  red.  Containing 
the  camera,  wriststrap,  Photolife 
batteries  and  a  roll  of  Gold  film, 
the  outfits  will  retail  at  £49.95, 
£44.95 and £59.95,  respectively. 

Camera  advertising  this 
Christmas  will  be  spearheaded  by 
a  £400,000  poster  campaign 
highlighting  the  S-Series  cameras 
starting  in  November,  say  Kodak, 
and  appearing  at  400  sites 
nationally.  Window  display  units 
are  to  be  available  this  month 
linking  in  with  the  advertising 
theme. 

There  is  to  be  a  Christmas 
offer  of  £1.50  off  twinpacks  of 
35mm  Kodachrome  64  and 
Ektachrome  100  HC  36  exposure 
films. 

Unusual  POS  has  been 
designed  to  promote  the  recently 
launched  Kodachrome  200  film  in- 
store  —  a  showboard,  literature 
dispenser  and  transparency 
viewer  rolled  into  one,  designed  to 
sit  on  a  counter.  Kodak  Ltd.  Tel: 
0442  61122. 


PHARMA-M-U-T-I-WH-S 


Specialist  Wholesalers  to  the  Community  Pharmacist 


MARTON'S  MENU  —  OCTOBER  88 


AMOXYCILLIN  250  mg  caps  500  £31.99 

AMOXYCILLIN  500  mg  caps   100  £13.99 

FLUCLOXACILLIN  250  mg  caps  500  £24.99 

TAMOXIFEN  20  mg  tabs  (blister  pack)  250  £41.25 

GLIBENCLAMIDE  5  mg  BP  tabs  .  .  .  1000  £  6.95 

DILTIAZEM  60  mg  tabs   100  £13.05 


021-359  8071 


60  Adams  Street,  Nechells,  Birmingham  B7  4LT 


Pifco  trips 
the  light 
fantastic 

Pifco  are  introducing  two  sets  of 
Christmas  lights  —  one  high-tech, 
one  traditional. 

Pifco  electronic  lights  have 
light  emitting  diodes  replacing 
bulbs.  Red  and  green  lights 
automatically  flash  on  the  20  light 
set,  and  red,  green  and  amber 
lights  automatically  make  a 
sequence  of  individually 
illuminated  colours  on  the  30-light 
set,  say  Pifco. 

Both  sets  operate  from  Kodak 
KD  batteries  which  are  said  to 
give  up  to  150  hours  of  life.  Pifco 's 
electronic  lights  have  a  suggested 
selling  price  of  £5.50  for  the  set  of 
20  and  £8  for  the  set  of  30. 

Snowflake  lights  are  more 
traditionally  decorative  in 
appearance  and  retail  for  around 
£5.50.  Pifco  Ltd.  Tel:  061  681 
8321. 

Sun  In's 
drop  of 
lemon 

Chattem  UK  have  added  a  natural 
lemon  variant  to  their  Sun-in  hair 
lightening  treatment  with  the 
emphasis  on  the  "gentle"  effect 
of  the  product. 

New  Natural  Lemon  Sun-in 
can  be  used  on  all  shades  of  light 
brown  to  blonde  hair  and  is  priced 
at  £2.79  for  a  150ml  bottle. 
Chattem  UK  Ltd.  Tel:  01  681 
7299. 


Ciba  puts 
Proflex  into 
capsules 

Ciba  are  introducing  Proflex  SR 
capsules  containing  300mg 
ibuprofen  in  slow  release  pellets. 

Indicated  for  backache  and 
muscular  pain,  the  dosage  is  one 
or  two  capsules  in  the  morning  and 
at  night.  Two  OTC  packs  will  be 
available  containing  eight  (£0.79) 
and  24  tablets  (£1.99). 

Ciba  say  Proflex  SR  capsules 
will  be  backed  by  a  £500,000 
advertising  campaign  in  the 
women's  Press  throughout  the 
Winter.  Display  material  and 
advice  booklets  are  also  available. 
Ciba  Consumer  Pharmaceuticals . 
Tel:  0403  50101. 

Frenchie  Cosmetics  and  Montagne 
Jeunesse  products  will  now  be 
distributed  by  RWS  Products. 
Montagne  Jeunesse  was  formerly 
distributed  by  Cosmetics  & 
Toiletries  Ltd.  RWS  Fine 
Products.  Tel:  0280  704367. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


I  l/lster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


STV  Scotland 

(central) 

V  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Andrex: 

All  areas 

Colgate  toothpaste: 

All  areas 

Elizabeth  Taylor's  Passion: 

All  areas 

Finesse: 

All  areas 

Haliborange 

All  areas 

Profile  extra  razor: 

U 

Reach  toothbrushes: 

C,  A, TVS, LWT, TV-am 

Rug  Patrol: 

TV-am 

Senokot: 

All  areas 

Stickers: 

All  areas 
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Top  Quality  Suppi 


Whatever  the  Sport 


Sportsmen  and  sportswomen  can  rely  on  you  the  pharmacist  for  advice  and 
recommendation  on  the  best  products  to  choose  in  the  event  of  an  injury  requiring 
support  and  protection.  They  know  you  have  the  knowledge  and  experience  to 
help  them. 

The  product  you  can  rely  on  is  ProSport,  the  brand  leading  range  of  supports  for  a 
wide  range  of  common  sports  injuries. 

TECHNICALLY  SUPERIOR  -  HYGIENIC  -  STRONG  -  VERSATILE .... 

ProSport  outperforms  the  competition  in  almost  every  UK  pharmacy  region,  and 
offers  you  a  higher  POR  (33%),  than  its  leading  competitor. 

Don't  let  your  customers  down!  Make  sure  you  stock  ProSport,  the  sporting  world's 
NUMBER  ONE. 


ProSport-SupportforAII 


JBm  $eton 

###  Healthcare  Group 

Tubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061 652  2222  Telex:  669956  Fax:  061 626  9090 


PEOALS 


Cytotec  for 
ulcers 

Searle  have  introduced  Cytotec, 
for  the  healing  of  ulcers  including 
those  induced  by  nonsteroidal 
anti-inflammatory  drugs. 

The  product  contains 
misoprostol,  a  naturally  occurring 
analogue  of  prostaglandin  E, 
which  protects  the  mucosa  by 
inhibiting  acid  secretion  and 
reducing  the  volume  of  gastric 
secretions  and  the  proteolytic 
activity  of  the  gastric  fluid  and 
increasing  bicarbonate  and  mucus 
secretion. 

Manufacturer  G.D.  Searle  & 
Co  Ltd,  PO  Box  53,  Lane  End 
Road,  High  Wycombe,  Bucks 
Description  White  to  off-white 
hexagonal  tablets,  scored  and 
marked  'Searle  1461'  each 
containing  misoprostol  200mcg 
Uses  Healing  of  duodenal  and 
gastric  ulcers,  including  those 
induced  by  nonsteroidal  anti- 
inflammatory drugs  in  arthritic 
patients  at  risk,  while  continuing 
their  therapy  and  the  prophylaxis 
of  NSAID-induced  ulcers 
Dosage  For  ulcer  healing:  four 
tablets  daily  in  two  or  four  divided 
doses  taken  with  breakfast,  main 
meals  or  at  bedtime.  Initially 
treatment  should  be  for  four 
weeks  even  if  symptoms  are 
relieved  sooner.  Most  ulcers  will 
be  healed  in  four  weeks,  but 
treatment  may  be  continued  for  up 
to  eight  weeks.  Further  courses 
may  be  given  if  ulcer  relapses. 
Prophylaxis  of  NSAID-induced 
peptic  ulcer:  one  tablet  twice, 
three  or  four  times  daily 
Side  effects  Diarrhoea  which 
may  be  minimised  by  using  single 
tablet  doses  and  by  avoiding 
magnesium  containing  antacids; 
abdominal  pain,  dyspepsia, 
flatulence  and  nausea 
Contraindications,  warnings 
etc  Increases  uterine  tone  and 
contractions  therefore  should  not 
be  used  in  pregnancy  or  in  women 
of  childbearing  age.  Use  with 
caution  in  hypertension, 
cerebrovascular  disease, 
coronary  disease  or  other  states 
where  hypotension  may- 
precipitate  severe  complications 
Supply  restrictions  POM 
Packs  1 12  tablets,  £26  trade 
Product  licence  0020/0115 
Issued  October  1988 


A&H's  new 
antihistamine 
Zirtek 

Next  Monday  (October  3)  sees 
the  arrival  of  a  new  antihistamine 
from  Allen  &  Hanburys.  Cetirizine 
—  brand  name  Zirtek  —  is  another 
of  the  new  generation  of 
antihistamines  with  low  potential 
for  sedation.  It  is  claimed  to  have 
a  short  onset  of  action  and  a  long 
half-life.  The  drug  is  being 
licensed  from  its  Belgian 
manufacturers  UCB. 
Supplier  Allen  &  Hanburys  Ltd, 
Horsenden  House,  Oldfield  Lane 
North,  Greenford,  Middlesex 
Description  White,  oblong,  film- 
coated  tablets  scored  and 
imprinted  Y/Y,  each  tablet 
contains  lOmg  cetirizine 
dihydrochloride 

Uses  Treatment  of  perennial 
rhinitis,  seasonal  allergic  rhinitis 
and  chronic  idiopathic  urticaria 
Dosage  Adults  and  children  over 
12:  one  tablet  each  day,  usually 
taken  in  the  evening.  Patients  with 
renal  insufficiency  should  receive 
half  a  tablet  daily 
Contraindications,  warnings 
etc  Hypersensitivity  to  the  tablet 
ingredients.  Lactation,  cetirizine 
is  secreted  in  breast  milk.  Do  not 
exceed  the  recommended  dose  if 
driving  or  operating  machinery. 
Avoid  use  in  pregnancy 
Side  effects  Mild  and  transient 
drowsiness,  headache,  dizziness, 
agitation,    dry    mouth  and 
gastrointestinal  discomfort  have 
been  reported.  Patients  who  are 
affected  may  take  5mg  in  the 
morning  and  5mg  at  night 
Supply  restrictions  POM 
Packs  30  tablets  (£8.95  trade) 
Product  licence  PL5221/0001 
Issued  October  1988 


....  and 
Semprex 

The  Calmic  division  of  Wellcome 
Foundation,  are  introducing 
Semprex  containing  the 
antihistamine  acrivastine  which  is 
structurally  related  to  triprolidine. 
Manufacturer  Calmic  Medical 


Division,  Wellcome  Foundation 
Ltd,  Crewe  Hall,  Cheshire 
Description  Opaque  white 
capsules  containing  8mg 
acrivastine  and  marked 
"Wellcome"  the  company  logo 
and  "  =  09C  =  " 

Uses  Relief  of  allergic  rhinits  and 
chronic  idiopathic  urticaria 
Dosage  Adults  and  children  over 
12 years:  one  capsule  three  times 
a  day 

Side  effects  Drowsiness  very 
rarely,        no  significant 
anthcholinergic  or  sedative  effect 
Contraindications,  warnings, 
etc  As  renally  excreted,  do  not 
use    in    renal  impairment. 
Drowsiness  is  rare  but  patients 
should  be  cautioned  against 
driving  or  operating  machinery  or 
taking  alcohol  until  familiar  with 
their  response  to  the  drug. 
Contraindicated  in  individuals 
sensitive  to  acrivastine  or 
triprolidine,  avoid  in  pregnancy 
Supply  restriction  POM 
Packs   Securitainer  of  100 
capusules  (£6.40  trade) 
Product  licence  0003/0254 
Issued  October  1988 


Metoros 

Metoros  and  Metoros  LS  are  two 
new  sustained  release 
formualtions  of  metoprolol  from 
Ciba  Geigy. 

They  employ  an  osmotically 
driven  drug  delivery  system 
consisting  of  a  core  of  the  drug, 
surrounded  by  a  semi-permeable 
membrane. 

Metoros  contains  190mg 
metoprolol  fumarate  (equivalent 
to  200mg  metoprolol  tartrate), 
and  Metoros  LS  contains  95mg 
metoprolol  fumarate  (lOOmg 
metoprolol  tartrate).  Both  are 
white,  round,  biconvex,  film 
coated  tablets,  imprinted  "CG", 
Metoros  is  also  imprinted  "EZE" 
and  Metoros  LS  "ZB".  The  dose 
is  one  to  two  daily,  swallowed 
whole,  but  in  patients  for  whom  a 
low  starting  dose  is  required,  one 
Metoros  LS  tablet  may  be  given. 
Packs  are  blisters  of  28  tablets 
(Metoros  £8.28),  Metoros  LS 
£6.21,  both  prices  trade). 

Product  Licence  numbers  are 
0001/0117  for  Metoros  and 
0001/0116  for  Metoros  LS.  Geigy 
Pharmaceuticals.  Tel:  0403 
50101. 


BRIEFS 


Abbott  have  introduced  three  more 
products  to  the  range  of 
Erythroped  suspensions.  Packed 
in  cartons  of  28,  sachets  are  now 
available  for  Erythroped  PI 
(125mgdose£2.91);  Erythroped 
(250mg  £4.20)  and  Erythroped 
Forte  (500mg  £6.80).  Starter 
packs  of  sachets  will  still  be 
available  to  GPs. 

And  a  28-day  calendar  pack  of 
Erythroped  A  tablets  (£5.88 
trade)  has  been  introduced.  Packs 
of  100  and  500  will  be  discontinued 
when  stocks  are  exhausted. 
Abbott  Laboratories  Ltd.  Tel:  0795 
663371. 

Roussel  Laboratories  are  introducing 
the  first  of  their  original  dispensing 
packs  to  replace  current  stocks 
over  the  next  few  weeks. 

New  packs  are:  Euglucon  2.5 
and  5mg  tablets  (28  £1.62  and 
£2.70);  loprazolam  lmg  tablets 
(28  £1.68);  Molipaxin  capsules 
50mg  (84  £15.04),  lOOmg  (56 
£17.72)  and  150mg  (28  £10.10); 
Rythmodan  capsules  100  and 
150mg  (84  £7.52  and  £11 .27)  and 
Retard  tablets  (56  £16.24,  all 
prices  trade).  Roussel 
Laboratories  Ltd.  Tel:  0895 
834343. 

Clinimed  are  extending  their  range 
of  stoma  products  with  the 
introduction  of  Integrate  Elite  and 
Preference  Skintone.  Both  are 
ranges  of  closed  stoma  bags 
available  in  the  following  sizes:  15, 
25,  30,  35,  40,  45,  50  and  60mm, 
in  addition  Preference  skintone 
will  be  available  in  75mm.  All  come 
in  boxes  of  30  and  prices  are 
Integrate  (£47.50)  and  Skintone 
(£44,  both  trade),  and  are 
available  on  prescription. 
dimmed  Ltd.  Tel:  0494  444027. 

Amoxil  sugar  free  sachets  are  now 
available  in  14s  (£30.10  trade). 
Bernard.  Tel:  01-560  5151. 

Conotrane  medicated  cream  is  now 
available  in  a  500g  screw  top 
plastic  jar  (£3.66  trade)  instead  of 
450g.  Bochringer  Ingelheim  Ltd. 
Tel:  0344  424600. 

The  pack  size  of  Tenuate  Dospan  has 
been  changed  from  100  to  30 
tablets  (£0.96  trade).  MerrellDow 
Pharmaceuticals  Ltd.  Tel:  0784 
61600. 
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Your  No.  1  c 

for  children's 
night-time  coughs 

In  a  recent  independent  national  pharmacy  survey,  Tixylix'  was  rated  as  your  most  frequently  recommended 

medicine  for  children's  night-time  coughs. 
That's  no  doubt  because  Tixylix'  is  specially  made  for  children  with  the  tried  and  tested  combination  of  active 
ingredients  for  effective  relief  and  excellent  tolerance. 


Soothes 
children's 
coughs  to 
sleep 


Tixylix.  Specially  made  for  children 


INTERCfiRE )  Intercare  Products  Limited 


Building  brands  for  you  and  your  customers. 


30  <-]0 


Soothes  children 


o 

[ 

ol 

'Tixylix'  contains  pholcodine  and  promethazine  hydro- 
chloride with  a  pleasant  blackcurrant  flavour  to  gently 
soothe  children's  coughs  to  sleep,  whilst  also  relit, 
|  other  colds  symptoms  like  sorethroat,  runny 
and  blocked  up  noses. 
And  with  full  national  "TV"  support  this 
winter,  more  and  more  mums  will  be  making 
^Tixylix'  their  number  one  choice  too. 

So  while  Tixylix'  is  helping  to  send 
thousands  of  children's  coughs 
to  sleep,  wake  up 
your  sales  by 
ordering  more 
Tixylix' now. 


COUNTER  PRESCRIBING  FACT  SHEET  PRESENTATION:  'Tixylix'  is  a  blackcurrant  flavoured  cough  linctus  developed  specifically  for  children.  Each  bottle  contains  100ml  linctus.  ACTIVE 
INGREDIENTS:  Each  5ml  linctus  contains:  Promethazine  hydrochloride  B.P.  1.5mg,  Pholcodine  B.R  1.5mg.  USES:  'Tixylix'  provides  symptomatic  relief  of  coughs  and  colds  in  children.  It  is 
particularly  beneficial  for  night  coughs.  PRINCIPAL  ACTION:  'Tixylix'  contains  both  an  antihistamine  (Promethazine  hydrochloride)  and  a  cough  suppressant  (Pholcodine).  Promethazine 
hydrochloride  is  a  phenothiazine  derivative.  It  has  a  prolonged  antihistamine  action.  Promethazine  hydrochloride  also  has  marked  local  analgesic  properties.  Pholcodine  is  a  cough  suppressant  but 
has  little  analgesic  action.  It  can  relieve  local  irritation  of  the  respiratory  tract  for  about  4  to  5  hours.  Pholcodine  is  indicated  for  the  relief  of  unproductive  cough.  RECOMMENDED  DOSAGE: 
Shake  the  bottle  before  use.  Children  3-5  years:  one  5ml  spoonful,  6-10  years:  one  to  two  5ml  spoonfuls.  To  be  taken  2-3  times  a  day.  CONTRA-INDICATIONS  AND  WARNINGS  a)  As  with  other 
products  containing  antihistamines  'Tixylix'  carries  the  following  statutory  warning  -  "May  cause  drowsiness.  If  affected  do  not  drive  or  operate  machinery.  Avoid  alcoholic  drink!  b)  Parents  are 
advised  to  consult  their  pharmacist  or  doctor  if  their  child  is  taking  prescribed  medicines,  c)  There  is  a  warning  against  exceeding  the  stated  dose.  PHARMACEUTICAL  PRECAUTIONS: 
'Tixylix'  should  be  protected  from  light  and  stored  at  a  temperature  below  25T.  LEGAL  CATEGORY:  Pharmacy  medicine.  PRODUCT  LICENCE  NUMBER:  PL  12/0150.  PA  40/50/1. 
MANUFACTURER:  and  owner  of  Trade  Mark  'Tixylix':  May  &  Baker  Ltd.,  Dagenham,  England.  DISTRIBUTOR:  Intercare  Products  Ltd.,  Wokingham,  England.  January  1988. 


LONDO  N 


Christmas  box 


1  millm 


'TRINITRON  KV-1460UB 


■  -  ■  •„.?  o  o  ^  n  h  n  wuuuji 


Here  is  our  Christmas  message,  to  the 
tune  of  Seven  Million  Pounds. 

£34  million  is  spent  advertising  our 
popular  mass  brands. 

Blue  Stratos,  Insignia  and  Old  Spice. 
(Watch  this  space  for  the  big  splash  we're 
creating  with  the  new  Insignia  commercial). 

The  remaining  £3.6  million  supports 


our  plan  to  build  the  Volume  Prestige  sector 
Mandate,  Pierre  Cardin  and  for  the  very  first 
Christmas,  Rapport. 
£7  million. 

You  must  admit,  at  this  time  of  year,  we  reall; 
do  lend  you  a  hand. 


N 


YORK 


PARI  "z 
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Here  is  our  seasonal  reminder  to  stock 
to  the  tune  of  Shulton:  The  Leader  in 
lile  Toiletries. 

We  offer  you  the  strongest  portfolio  of 
nds  available.  From  Old  Spice,  the  world's 
purite  fragrance,  to  Rapport,  the  new 
prance  that  spearheads  the  development 
he  dynamic  Volume  Prestige  sector. 


For  four  years  running  we  have 
outspent  all  our  competition  put  together  on 
producing  stimulating,  effective  advertising. 

In  fact  last  year,  we  had  52%  of  the 
advertising  seen  in  this  market. 

We  wish  you  a  successful  Christmas. 
And  if  you're  not  already  busy  with  your 
Shulton  Christmas  stocking,  please. 

Shake  a  leg. 


SHU  LTON 


When  Michael  Jackson  hit  Britain  this  year  he  wore  sunglasses  —  and  so,  like 
loyal  fans,  did  the  tens  of  thousands  who  followed  him  round  the  country.  The 
poser  has  joined  those  who  want  protection  in  this  market.  Sunglasses  are 
part  of  a  new  act.  Those  who  sell  them  just  have  to  get  in  on  it. 


The  sunglasses  market  is  a  difficult  one  to 
guage.  It  has  great  potential  and  potential 
hazards.  Wide  margins,  small  retail  packages, 
updated  styles.  POS  displays  and  material, 
specialised  sectors  less  dependent  on  the 
weather  and,  of  course,  the  introduction  of  the 
British  Standard  are  all  plus  points  for 
reputable  retailers  like  chemists.  And  there 
have  been  major  moves  in  manufacturing.  The 
launch  of  new  and  improved  lenses  like 
Pilkington's  Reactolite  Rapide  Sprint  had  a 
positive  effect  on  sales  through  all  brands  in  its 
first  year  and  it  is  said  to  have  taken  40  per 
cent  of  all  photochromic  sales  in  '88s  season. 
The  merger  of  20th  Century  Visions  and  the 
Crofton  Optical  Group  into  Young  Optical  last 
Autumn,  and  their  launch  this  year  of  a  multi 
million  pound  promotion  for  Polaroid  for  the 
1989  season  is  said  to  be  the  largest  in 
sunglass  history.  The  Jay  Group's  purchase 
from  Schwarzkopf  of  distribution  rights  for 
Foster  Grant,  putting  Jay  in  a  number  two 
position.  And  positive  reports  from  the 
smaller  sunglasses  distributors  like  Titcomb 
who  claim  out  of  26  years  of  distribution,  1988 
was  the  best  yet!. 

Estimated  sizes  put  the  market  at  £40m  or 
10  million  pairs  annually;  but  at  one  in  six  that's 
well  behind  the  distribution  rates  seen  in 
Europe  or  the  States  so  manufacturers  like  to 
speculate  growth. 

As  sunglasses  become  more  of  a  fashion 
accessory  —  High  Street  chains  like  Next  and 
Top  Shop  are  taking  them  on  more  and  more 
—  small  independent  retailers  must  ask  how 
much  of  this  ever-growing,  ever-improving 
market  they  can  reasonably  take.  And  if  they 
are  complaining  of  sunglasses  left  on  shelf  as 
the  Winter  months  approach,  they  must  ask 
"why"?  While  Jay  Group's  chief  executive 
Eddie  Leigh  jokes  that  they'll  be  offering 
pharmacists  a  prayer  mat  to  plead  for  sunshine 
in  1989  —  the  more  serious  details  of  his 
package  come  later  —  such  endeavours  won't 
be  enough. 

Mr  Leigh  recommends  that  pharmacists 
approach  their  counter  as  a  customer  would  — 
with  the  aim  of  discovering  exactly  what  that 
customer  is  looking  for  and  why . 


The  weather  is  more  important  to  many 
sunglass  manufacturers  than  their  advertising 
budget,  says  Mike  Oades,  representing 
Young  Optical.  "When  the  sun  shines,  sales  of 
sunglasses  can  double . ' '  Three  dud  Summers 
haven't  helped  anyone,  but  the  good  news  is 
the  market  is  forming  itself  into  specialist 
sectors.  The  fact  that  sunglasses  are  often 
worn  as  a  fashion  item  rather  than  a  sun 
protector  benefits  retailers  who  have 
fashionable  frames  on  offer.  At  the  same  time 
people  are  becoming  more  conscious  of  the 
dangers  of  UV  light  so  many  buy  sunglasses 
for  their  protective  function.  And  more  and 
more  consumers  are  asking  for  glasses  for 
driving,  for  their  children,  for  their  Winter  ski 
holidays,  sunshine  trips  abroad  and  the  like. 
Hence  the  emergence  this  year  of  new  ranges 
like  Titcomb's  new  collection  for  Winter 
Sports  with  Polarised  mirror  lenses  (£7.95 
trade),  Shade's  new  UVB/B  lens  designed  to 
cut  out  UVA  and  B  light  and  be  ideal  for  driving 
(£11.50)  which  is  being  linked  in  with  a  Shades 
rally  car  promotion  this  year,  and  their  new 
children's  range  offering  full  UV  protection,  in 
eight  models,  chiefly  plastic,  retailing  from 
£3.95-£7.95. 

A  quality  choice 

Quality  should  come  hand  in  hand  with 
increased  consumer  choice.  Last  year  the 
introduction  of  British  Standard  BS2724:  1987 
was  welcomed  by  all  manufacturers  but  it 
came  a  little  too  late  to  have  a  full  impact  on  the 
ranges  for  1988.  Under  the  new  Standard, 
consumers  have  to  be  informed  by  labelling  or 
POS  of  the  manufacturers  or  suppliers 
identity;  the  recommended  use  and 
transmittance  levels  (which  indicate  the 
amount  that  can  filter  through  the  lens 
according  to  shade  number);  classification  of 
refractive  quality  (assuring  the  lens  is  well 
fitted)  mechanical  strength;  and,  where 
appropriate,  warnings  related  to  use.  All  the 
main  manufacturers  are  now  conforming  to 
the  Standard,  many  providing  POS 
information  to  explain  it,  as  summarised  in  the 
table  on  p606. 
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Classification 

Usage 

Refraction  class  1 

Equivalent  to  prescription  lens  quality- 

BS  2738  and  recommended  for 

continuous  daytime  wearing. 

Refraction  class  2 

Suitable  for  intermittent  wearing 

■ 

Break  resistant 

Suitable  for  normal  wearing  conditions 

sunglasses 

where  mechanical  abuse  is  possible  but 

not  excessive.  For  example  driving, 

cycling,  walking,  camping  or  boating 

Robust 

Suitable  for  normal  wearing  conditions 

sunglasses 

where  mechanical  abuse  is  possible  and 

likely  to  be  severe.  For  example  soft 

ball  sports  or  climbing 

Impact  resistant 

Recommended  for  more  severe 

sunglasses 

mechanical  abuse  hazards  like  hard  ball 

sports 

N.B.  The  examples  given  do  not  attempt  to  cover  all  possible  uses. 

Transmi  ttance 

Classification 

Use                       Values  (%) 

Shade  no. 

Cosmetic  spectacles 

Lightly  tinted            100  to  80 

1.1 

apcL  laLJCo  11UI                     OU  IU  JO .  1 

1  A 

intended  to  give         58. 1  to 43.2 

1.7 

significant  protection  43.2  to  29.1 

2.0 

against  sunglare  worn 

largely  for  their  fashion 

properties 

General  purpose 

Sunglasses  intended    29.1  to  17.8 

2.5 

sunglasses 

to  reduce  sunglare  in 

bright  circumstances   17.8  to  8.0 

3.1 

including  the  driving 

of  motor  vehicles 

in  daylight. 

Special  purpose 

Sunglasses  intended 

sunglasses 

to  reduce  sunglare  in   17.8  to  8.0 

3.1 

abnormal  conditions 

NB  Non  photo- 

or  for  persons  who       8.0  to  3.0 

4.1 

chromic  sunglasses 

as  a  result  of  medical 

having  a  shade  no.  of 

treatment  or 

4 . 1  are  not  considered 

otherwise  may  be 

suitable  for  use  when 

abnormally  sensitive 

driving  motor  vehicles 

to  glare. 

Environmental 

examples  include  large 

expanses  of  water  or 

snow  and  mountain 

altitudes. 

Courtesy  of  Shades  International 

Autoglaze  will  continue  to  offer  their  wide  range  of  colour  finishes 
and  metal  frames,  includes  lenses  like  Sprint,  Rapides,  CR30 
Photocromics ,  Polaroid  —  and  they  will  be  adding  new  shapes  to 
their  range.  Autoglaze  Tel:  0424  722333 


Pilkington  are  changing  their  successful  Sprint  lense  toal.  6mm 
thickness  which  they  say  is  as  effective  but  which  will  allow  more 
versatile  use.  The  advantages  will  be  highlighted  in  national 
campaign  say  Chance  Pilkington.  Tel:  0745  583301 


Marby  Lloyd  claim  to  sell  three  million  pairs  of  sunglasses  annually 
—  taking  a  30 per  cent  share.  Their  most  noticeable  improvement  in 
'88  was  Mistra,  selling  from  £9.95-222.50.  Marby  will  continue  to 
offer  Optique,  Activ,  Chic,  Sprint  and  Elegance  in  a  range  of  frames 
with  graduated  UV400,  (]V 400 fixed  tint,  Polarised,  Polarising 
UV400,  all  weather  and  Reactolite  Rapide  or  Sprint  lenses.  The 
Eclipse  range  (£3.99-£14.99)  will  come  with  brighter  displays ,  new 
wallets  and  in  packages  designed  for  small  retailers  available  with  a 
reference  catalogue.  Marby  Lloyd  Ltd.  Tel:  0272  659669 


But  there's  little  evidence  that  the  small 
"kiss  me  quick"  street  sellers  have  been 
squeezed  out  of  the  market,  and  none  of  the 
main  manufacturers  have,  this  year,  seen  the 
BS  have  a  direct  impact  on  their  sales. 
"Retailers  should  always  ensure  they  buy 
products  of  a  good  standard,  but  that  alone  is 
not  enough,"  says  Jay's  chief  executive  Eddie 
Leigh.  However  much  we  talk  about  a  sun  tan 
being  a  cancer  risk  people  still  sunbathe  to  look 
good.  And  however  useful  sunglasses  are, 
people  want  to  feel  fashionable  in  them. ' '  Just 
step  on  the  London  Underground  these  days 
and  the  number  of  people  wearing  shades 
makes  you  realise  sunspecs  aren't  just  for  sun 
protection! 

Staking  your  claim 

People  might  stop  at  a  chemists  when  they 
need  a  pair  of  sunglasses,"  comments  Mike 
Oades,  "but  the  displays  on  a  chemists' 
counter  don't  always  lead  to  an  impulse  buy . ' ' 
We've  seen  fashion  chains  are  taking  on 
sunglasses  in  a  big  way,  but  pharmacies  need 
more  than  the  conscientious  minority  who  are 
looking  for  advice  to  turn  to  them  for  their  sun 
specs.  But  the  pharmacist  has  the  chance  to 
offer  much-needed  advice,  fitting  and  the 
assurance  of  quality  that  some  fashion  stores 


don't.  "If  chemists  aren't  careful  they'll  let 
their  market  share  slip  away  instead  of  building 
on  it,"  says  Mr  Oades.  "People  want  choice 
as  well  as  quality.  If  chemists  don't  offer  it, 
others  will.  Opticians,  who  have  not  taken  an 
over  interest  in  the  sunglass  sector  of  late,  are 
starting  to  creep  back  with  their  specialist 
service  here  and  offer  some  high  styles." 

While  the  large  companies,  like  Young 
Optical,  Shades  and  The  Jay  Group  offer 
couture  ranges  —  some  priced  up  to  £200  — 
medium  priced  products  are  obviously  of  more 
relevance  to  the  average  pharmacy.  Paul 
Stephens",  sales  director  at  Marby  Lloyd  says 
"value  for  money"  must  be  priority.  "High 
priced,  high  fashion  sunglasses  will  only  sell  in 
the  very  few  city  centre  or  AB  +  town  outlets 
which  offer  other  high  priced  merchandise. 
Chemists  should  start  at  £3.95  and  top  out  at 
not  much  more  than  £10  in  the  suburbs  if  they 
still  want  to  be  in  with  a  chance,"  he  says. 

The  good  news  is  that  manufacturers  are 
coming  out  with  just  that  middle  range  and  in 
more  fashionable  styles  all  the  time.  Black  and 
tortoiseshell  frames  are  set  to  dominate  the 
market  for  some  while  yet  and  Samco,  Shades 
and  Foster  Grant  are  among  the  ranges  which 
offer  these  designer  look  styles. 

And  new  high  fashion  collections  for  1989 
include  Titcomb's  Trendies  (from  £1.50) 


trade)  offering  new  assortments  with  plastic 
frames  with  both  silver  and  coloured  mirror 
lenses,  coloured  metal  frames  with  acrylic 
gradient  lenses,  and  plastic  frames  with 
superdark  acrylic  lenses.  Jackel  have  added  to 
their  enlarged  £5.99  Sunbrellas  range  this 
year  "Tutti  Frutti"  —  all  at  £6.99,  available  in 


mm 

\ 

V*  fir 

white  or  black  with  splashes,  zig  zags  and  dots 
in  primary  colours  and  supplied  with  a 
coordinating  neck  cord  (see  above).  Display 
cards  to  hold  six  pairs  are  available  free  with 
an  order  of  18. 
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MjgaBY  MAZZUCO- 


Fabris  Lane  increased  their  sales  of  the 
Samco  by  Mazzucchelli  collection  through 
chemists  and  drugstores  by  46 per  cent  last 
year,  making  it  the  fastest  growing  sector  and 
holder  of  the  largest  single  share  of  this 
company 's  market. 

Fabris  Lane  claim  a  26  per  cent  slice  of  the 
British  market  and  are  out  to  get  four  more 
points  in  1989.  They  are  backing  the 
collection  with  a  promotional  campaign  to 
push  their  fashion  statement  —  with  soft  focus 
'  'girl  meets  boy '  'pictures  set  in  Naples  as 
pictured  on  the  right  which  will  feature  on  new 
header  cards  and  displays.  The  models  shown 
are  (on  her)  a  C192  CR39  'ens  which  comes 
in  brown  as  well  as  this  matt  blue,  priced 
£13.50.  His  angular  frames  are  a  CA28 
CR39lens  priced  £15.50.  They  claim  over 
200  new  styles,  the  main  collection  retailing 
from  £7.95-£19.50,  while  their  "Special 
Collection '  'goes  from  £22.50-£49.  New  for 
this  year  is  a  Graphite  anti-fog  lens, 
refraction  class  1.  They  claim  it  has  100 per 
cent  UV protection,  passes  BS  traffic  signal 
recognition  and  is  robust  so  suitable  for 
driving  or  sports. 

They  say  they  deliver  from  February  with 
no  payment  until  September  and  have  19 
different  parcels  (starting  at  six  pairs)  to  suit 
various  types  of  outlets.  Samco  by 
Mazzucchelli  turnover  counts  towards  the 
Addis  customer  agreement.  Fabris  Lane, 
distributed  bv  Addis.  Tel:  0992548221 


TITCOMB  FASHION  SUNGLASSES 
FREEDOM  OF  CHOICE,  VALUE  FOR  MONEY,  PERSONAL  SERVICE 

A  fully  illustrated  trade  price  list  Titcomb  Fashion  Sunglasses. 

Of  Our  1  989  Collection  Will  be  24  Hum  Road. 

sent  on  request.  Christchurch.  Dorset  BH23  2RN 

Tel:  0202-483252 
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SUNGLASSES 


Jaywalking 


With  high  profile  punters  like  Next  and- 
Selfridges  at  their  1989  sunglasses  preview, 
and  today's  formal  agreement  with 
Schwarzkopf  to  take  over  Foster  Grants' 
distribution.  The  Jay  Group  can  really  feel  that 
they  have  arrived. 

Chiefly  in  the  higher  priced  sunglasses 
bracket  they  are  not  a  name  which  is  easily  or 
frequently  likely  to  roll  off  the  pharmacist's 
tongue  —  or  counter  for  that  matter. 
Especially  as  last  year's  'Tan  Optic'  collection 
never  reached  the  market  after  they  were  let 
down  by  a  supplier.  But  Foster  Grant  sees 
them  launching  into  the  mass  market  for  the 
first  time  and  they're  out  to  attract  pharmcists 
with  a  package  which  offers  60,  140  or  180  FG 
sunglasses  ranging  from  £6.99-£18.99.  For 
example  60  in  the  lower  ranged  slot  with  a 
retail  value  of  £579.40  (inc  VAT)  are  available 
to  the  trade  at  £246.24,  plus  VAT. 

Until  this  year,  the  Jay  Group's  sunglasses 
collection  comprised  Solar  (£9.50  —  £29.50) 
high  fashion  range,  targetted  at  the 
department  store  and  fashion  chain  trade,  and 


■  Collection 


high  class  names  like  Serengeti  (using  Corning 
photochromic  lenses  designed  to  be  ideal  for 
driving);  Nina  Ricci;  Balenciaga;  Pierre 
Cardin;and  the  like.  They  are  all  still  on  offer. 

But  the  Foster  Grant  collection  gives  them 
a  boost  to  the  number  two  slot  in  the  market 
place  and  a  range  chiefly  devoted  to  classic 


styles  (58  per  cent)  as  well  as  mid  fashion  (16 
per  cent)  and  high  fashion  (16  per  cent)  and  to 
the  large  part  aimed  at  over  25s. 

Their  chief  executive  Eddie  Leigh  has  had 
some  20  years  in  marketing  and  while  not 
promising  to  match  the  £300,000  campaign 
which  backed  FG  last  year,  he  is  confident  that 
sunglasses  distrbution  could  double  in  the  UK. 
Chiefly  he'd  like  to  see  fashion  stores, 
opticians  and  chemists  promoting  the  idea  of 
sun  fashion  —  putting  glasses  alongside  things 
people  will  associate  them  with  —  swimsuits  in 
Selfridges,  sun-preps  in  pharmacy. 

The  Jay  Group  has,  in  fact,  been  in  the  UK 
optics  business  since  1949.  Victor  Jay  headed 
an  Optical  Crafts  business  of  his  own  name 
which  concentrated  on  spectacle  frames.  It 
was  only  when  his  son,  Norman  Jay,  took  over 
as  md  in  1980  the  group  decided  to  get  out  of 
manufacturing  and  into  distribution.  Within 
seven  years  the  business  doubled  —  over  a 
casual  conversation  at  a  show  last  year  with  a 
Schwarzkopf  representative  the  seeds  were 
sown  for  the  FG  deal  and  the  business  looks 
like  doubling  yet  again.  Details  of  packages 
from  the  Jay  Group.  Tel:  01-346  0444. 


Over  60  of  Lessor's  1989  Solarite  sunglasses  are  newacross  their 
six  collections  and  Junior  range.  New  for  next  year  is  the  Sports 
collection  —  seven  coloured  metal  frames  retailing  from 
£4.95-210.95.  Lessor  Brother.  Tel:  021-5542234 


As  Polaroid 's  often  a  popular  pharmacy  choice  there 's  interesting 
support  for  the  brand  with  a  multi  million  pound  promotion  set  to 
'  'steal  the  show ' ',  say  Young  Optical.  The  Polaroid  Sunglasses 
Adventure  will  be  the  centre  piece  of 1989 promotions  on  in-store 
leaflets.  By  buying  one  pair  of  sunglasses  consumers  get  the  chance 
to  convert  dreams  into  realities.  Four  questions  have  to  be  answered 
about  the  world  of  adventure  in  addition  to  a  fifth  on  Polaroid 
sunglasses.  There  are  prize  adventures  such  as  joining  an  Antartic 
expedition,  training  as  an  astronaut,  learning  to  drive  a  racing  car 
with  Stirling  Moss  or  going  on  the  road  with  a  famous  rock  band. 
There  are  22  ' ' once-in-a-lifetime ' '  adventures,  sav  Polaroid. 
Young  Optical  Tel:  01-205  6550.  
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NATIONAL  DRUG  INFORMATION  CONFERENCE 


Addicts  can  depend 
on  teamwork 

Pharmacists  have  a  vital  role  to  play  in  reducing  drug 
dependence  That  was  the  message  to  delegates  at  the 
recent  15th  National  Drug  Information  Conference  in 
Durham,  who  heard  about  the  challenges  of  tackling  drug 

dependence  Pharmacists  can  contribute  to  the 
multidisciplinary  team  working  in  the  community.  Their 
involvement  in  needle  exchange  schemes  is  invaluable 
And  they  can  educate  preservers  and  the  public  about 
the  risks  of  dependence  reports  drug  information 
specialist  Steve  Chaplin  MPS 


It  was  once  thought  that  addiction 
was  a  minority  problem  but  it  is 
now  realised  it  affects  "ordinary 
people"  too,  said  Dr  Heather 
Ashton,  reader  in  clinical 
psychopharmacology  and  a 
leading  expert  on  benzodiazepine 
dependence.  This  phenomenon 
was  first  recognised  in  the  1940s 
with  amphetamine  dependence. 
Later  experience  with 
barbiturates  confirmed  this.  "It 
was  quite  extraordinary,"  she 
added,  "that  the  barbiturates 
were  swamped  by  the 
benzodiazepines  even  though 
their  properties  were  known  to  be 
similar."  It  is  conservatively 
estimated  that  a  quarter  to  half  a 
million  people  are  dependent  on 
benzodiazepines.  Chronic 
benzodiazepine  users  tend  to  be 
compliant,  anxious  people  who 
take  their  drugs  for  '  'protection' ' . 
They  are  not  tough -minded 
individuals  who  use  drugs  for 
kicks.  They  also  suffer  more 
illness  and  marital  problems  than 
average  and  clearly  derive  little 
benefit  from  benzodiazepines. 
Anxiety  re-emerges  when 
tolerance  develops  during  chronic 
use  and  is  probably  the  root  cause 
of  their  continuing  morbidity.  Dr 
Ashton 's  work  shows  that  chronic 
benzodiazepine  users  have  a  high 
incidence  of  attempted  suicide, 
incapacitating  agoraphobia  and 
vague  illness  which  often  leads  to 
intensive  but  inconclusive  clinical 
investigations. 

The  benzodiazepine 
withdrawal  syndrome  is  a  range  of 
psychological  and  neurological 
disorders.  Some  estimate  its 
incidence  as  30-45  per  cent  among 
chronic  users.  "Withdrawal  is 
undoubtedly  worse  with  potent, 
rapidly  eliminated  drugs  like 
lorazepam  and  alprazolam, ' '  said 
Dr  Ashton,  "but  it  doesn't  matter 
whether  benzodiazepines  are 
used  as  anxiolytics  or  hypnotics, 
their  effects  are  the  same.  It  is 
therefore  rather  disturbing  that 
the  use  of  hypnotics  continues  to 


"Pharmacists  and 
doctors  make  the 
ideal  multidisciplinary 
team" 

rise." 

Dr  Ashton  said  the  role  of  drug 
treatment  during  withdrawal  was 
secondary  to  teaching  stress 
management  skills  to  help  people 
cope  long-term.  But  there  is  a  risk 
of  depression  and  suicide  in  some 
people  and  up  to  30  per  cent  may 
need  an  antidepressant.  Beta- 
blockers  are  also  useful,  but  it  is 
doubtful  that  buspirone  has  a  role 
at  present.  However,  Dr  Ashton 
tries  to  avoid  using  drugs  because 
these  patients  are  very  sensitive 
to  withdrawal  effects  from  any 
drug.  Dependence  is  in  the  nature 
of  the  patients  themselves  not  the 
drugs. 

As  for  the  future,  prevention 
and  non-drug  treatments  for 
chronic  anxiety  will  be  important. 
'  'There  is  no  reason  to  expect  the 
new  anxiolytics  massing  on  the 
horizon  will  be  any  different  from 
the  benzodiazepines,"  she 
declared.  Pharmacists  should 
educate  doctors  and  the  public 
about  the  risks  of  dependence. 
They  could  also  query  repeat 
benzodiazepine  prescriptions. 


Dr  Robert  Power,  research 
fellow  with  London  University's 
drug  indicators  project,  outlined 
recent  trends  in  the  abuse  of  illicit 
drugs.  Cannabis  remained  the 
most  popular,  accounting  for  90 
per  cent  of  all  drug-related 
offences  and  with  an  estimated  15 
per  cent  of  adults  having  tried  it. 
Cuts  in  the  price  of  heroin, 
amphetamines  and  cocaine  meant 
a  surge  in  demand.  The  price  of 
heroin  had  remained  at  its  1978 
level  and  its  real  cost  had 
therefore  halved.  Cocaine,  once 
considered  the  "champagne 
drug"  because  it  was  so 
expensive,  now  costs  only  £60  per 
gram.  Hallucinogens  like  LSD  and 
Ecstacy  are  popular  with  some 
subcultures  but  their  use  is  not 
widespread. 

Dr  Power  emphasised  that 
drug  addicts  were  often 
unremarkable  people  with  the 
same  problems  as  others.  Why- 
then,  he  asked,  do  they 
sometimes  inject  drugs  knowing 
the  risks  of  catching  AIDS?  There 
are  three  reasons:  it  is  more  cost- 
effective  because  they  need  less 
drug  for  the  same  effects;  there 
are  sometimes  group  pressures  to 
inject,  and  sharing  injections  may 
be  important  to  a  relationship. 

Change  possible 

But,  Dr  Power  reported,  his 
research  shows  that  behaviour 
can  be  changed.  Concern  about 
AIDS  had  caused  86  per  cent  of  a 
group  of  240  addicts  to  reduce  or 
eliminate  the  risks  they  took  with 
intravenous  drug  use.  But  if 
needle  sharing  is  to  be  stopped 
treatment  schemes  must  be 
flexible  enough  to  cope  with 
addicts'  varying  demands;  clean 
needles,  syringes,  and 
information  on  limiting  the  spread 
of  infection  must  be  freely 
available.  Community  pharmacists 
are  particularly  valuable  here, 
according  to  Dr  Power.  Drug 
users  often  do  not  like  the  stigma 
of  attending  street  clinics  but  they 
are  happy  to  go  to  pharmacies. 
Finally,  an  over-emphasis  on 
abstinence  deters  many  drug 
users  from  seeking  help. 

Later  Dr  Power  told  C&D: 
"Where  I  work  in  London, 
pharmacist's  response  has  been 
disappointing.  Many  were 
interested  but  few  participated  in 
needle  exchange  schemes.  Some 
pharmacists  don't  want  drug 
addicts  in  their  shops."  But 
pharmacists  are  helping  in  other 
regions.  "Community 
pharmacists  should  ideally  be 
involved  in  exchange  schemes  or 
be  prepared  to  sell  a  range  of 
needles." 

Dr  Douglas  Cameron, 
consultant  psychiatrist  with  the 
Leicester  Community  Alcohol 
Team,  described  a  typical  drug- 
taking  "career"  as  a  series  of 
experiments  and  re-inforcements. 
There  are  many  points  where  a 


multidisciplinary  team  can 
intervene.  Such  teams  worked 
well  m  combatting  alcohol  abuse 
but  were  less  successful  m 
tackling  drug  abuse.  What  was 
missing  was  a  member  who  knew 
aboul  di  ugs     a  pharmacist. 

Pharmacia!:  and  doctors  made 
the  ideal  multidisciplinary  team, 
according  to  Dr  Gulshan  Dhanani, 
associate  specialist  p<  ychiatristat 
St  Stephen's  Drug 
Dependency  Unit.  Outlining  the 
medical  problems  of  drug  abuse, 
she  said  that  injecting  could  cause 
local  tissue  damage  and  blocked 
veins.  Accidental  injection  into  an 
artery  caused  spasm  which 
occasionally  led  to  gangrene  and 
amputation.  Insoluble  adulterants 
in  street  drugs  caused  abscesses, 
endocarditis  and  retinal  damage. 
Stimulants  could  cause 
arrhythmias  and  cardiomyopathy 
whereas  intranasal  cocaine,  or 
snorting' ' ,  induced  nasal  septum 
perforation.  Alcohol  provoked 
peptic  ulceration,  oesophagitis, 
impotence  and  liver  cirrhosis. 
Nutritional  deficiencies  are 
common  because  most  of  an 
addict's  money  is  spent  on  drugs. 
This  is  exacerbated  by  poor  living 
conditions,  and  infestations  with 
scabies  and  lice  lead  to  secondary 
skin  infections.  Despite  these 
risks  thousands  of  addicts  use 
massive  amounts  of  drugs  safely  • 

However,  sharing  needles, 
sexual  intercourse  and 
prostitution  brings  a  risk  of  HIV 
infection,  hepatitis  B  and  venereal 
diseases.  Dr  Dhanani  emphasised 
that  there  is  a  need  for  intensive 
counselling  and  support  to  contain 
the  spread  of  infection.  Drug 
users  are  terrified  of  admitting 
their  addiction  to  professionals, 
she  said,  because  they  expect  to 
be  rejected.  Community 
pharmacists  should  be  involved 
with  exchange  schemes  but  must 
also  be  prepared  to  help  in  other 
ways.  It  is  important  to  direct  drug 
users  to  support  services  that  can 
offer  other  kinds  of  help. 

Although  the  main  theme  of 
the  conference  was  drug 
dependence,  other  aspects  of 
community  pharmacy  were 
discussed  in  the  associated 
workshops.  Helen  Ridley  of  Social 
Audit  reported  that  use  of  general 
practice  formularies  could  save 
£300m  annually.  A  formulary 
would  also  allow  closer  safety 
monitoring  of  new  drugs,  she  said. 

Community  pharmacists  could 
use  a  formulary  to  build 
professional  relationships  with 
CPs,  according  to  Phil  Green, 
principal  pharmacist  at  the 
Department  of  Health.  Attempts 
to  influence  doctors'  prescribing 
could  be  seen  as  threatening,  he 
said,  but  the  pharmacist  is  seen  as 
an  independent  adviser  with  no 
axe  to  grind.  Community 
pharmacists,  with  the  support  of 
drug  information  colleagues,  could 
help  GPs  improve  prescribing  by 
providing  advice  and  information. 
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RPA  motion 

'no  go' 

As  secretary  of  both  Barking  & 
Havering  and  Redbridge  & 
Waltham  Forest  LPC  I  recently 
received  a  letter  from  the  Rural 
Pharmacists  Association  asking 
for  LPC  support  for  a  censure 
motion  against  the  Society  in 
respect  of  the  decision  of  the 
letter  to  relax  the  regulations  on 
supervision  of  dispensing. 

The  RPA  is  set  up  to  assist  the 
establishment  and  ensure  the 
survivaJ  of  ruraJ  pharmacies.  Such 
pharmacies,  where  appropriate, 
are  assisted  financially  by  the  vast 
majority  of  city  and  surburban 
pharmacies,  many  of  the  latter 
being  far  smaller  and  less 
profitable  than  many  of  the  rural 
colleagues  for  whom  they  '  'buy" 
patients. 

However,  we  now  have  a  new 
situation.  Behold,  the  rural  tail 
now  seeks  to  wag  the  Royal  dog! 
Let  our  country  cousins  not  forget 
that  the  RPSGB  belongs  (yes, 
literally  belongs)  to  us  all.  We  elect 
it,  we  can  canvass  its  councillors  at 
any  time,  and  it  is  elected  and 
charged  to  represent  us.  Any 
member  who  disagrees  with  its 
decisions  is  free  to  say  so  —  and 
there  is  hardly  a  decision  made 
that  not  one  single  member  might 
dislike!  But  an  organised  campaign 
of  "no  confidence"  —  by  a 
minority  group  already  financially 
heavily  supported  by  the  rest  of 
the  profession  —  that  is  a  very 
different  kettle  of  fish  indeed! 

Mr  Davies'  request  for 
support  for  his  "no  confidence" 
motion  was  duly  received  and 
considered  by  both  my  LPCs. 
Their  response  was  unanimous. 
They  considered  it  not  only 
inappropriate,  but  impertinent  to 
boot. 

For  many  decades  pharmacy 
has  complained  rightly  of  being  an 
over  directed,  over  legislated 
profession.  We  have  been  obliged 
to  tolerate  such  a  dense  network 
of  legislation  and  regulation  that 
has  led  many  of  its  members  to 
wonder  if  the  fact  that  they  were 
members  of  a  profession  had  been 
fully  appreciated  by  the  "World  at 
Large". 

Now  the  Council  in  its  wisdom, 
riding  upon  the  report  of  the 
Nuffield  Commission  and  the 
White  Paper,  seeks  to  allow  us  all 
some  degree  of  the  discretion  we 
have  been  demanding  for  so  many 


decades  —  the  right  to  make  our 
own  decisions  as  to  exactly  how 
we  discharge  our  onerous 
responsibilities  towards  our 
patients.  Please  note  our  overall 
responsibility  for  ensuring  the 
safety  of  the  patient  is  in  no  way 
diminshed. 

Mr  Davies  may  well  believe 
himself  and  his  closest  colleagues 
incapable  of  discharging  their 
duties  without  close  and  detailed 
regulation.  If  so,  he  is  not  alone. 
Pharmacy  certainly  has  its  share 
of  detractors  —  some,  sadly,  who 
are  members  of  our  sister 
profession  of  medicine  —  but 
fortunately  they  are  few  and 
somewhat  obviously  motivated. 
Mr  Davies  and  his  supporting 
colleagues  would  do  well  to  keep 
well  clear  of  them. 

We  unanimously  reject  the 
initiative  in  the  name  of  the  Rural 
Pharmacists  Association. 

We  go  one  stage  further.  We 
urge  the  hitherto  silent  majority  to 
bombard  the  Chemist  and 
Druggist  with  letters  indicating 
that  they  wish  to  be  permitted  to 
utilise  their  expertise  by  exercise 
of  their  professional  discretion  in 
the  service  of  their  patients  — 
without  having  their  every  move 
predetermined  by  legislation. 

Make  no  mistake  —  the 
Council's  policy  does  not  give  a 
licence  to  any  one  of  us  to  neglect 
one  iota  of  our  professional 
responsibilities.  It  simply  leaves 
the  individual  pharmacist  free  to 
exercise  his  own  discretion  as  to 
how  he  supervises  and  directs  his 
team  of  employees  to  ensure  that 
those  responsibilities  are  fully  and 
professionally  discharged.  It  even 
requires  that  the  protocols 
concerned  are  written  and 
displayed  —  just  to  make  sure 
there  is  no  mistake  that  they  exist. 

Council  aims  in  no  way  to 
diminish  our  total  responsibility  for 
everything  that  occurs,  or  fails  to 
occur,  within  our  pharmacies.  It 
simply  makes  us  and  not  "the 
book"  responsible  for  regulating 
the  actions  of  our  staff  in  the 
discharge  of  our  duties. 

To  all  pharmacists  who  read 
this  letter  I  say  '  'Stand  up  and  be 
counted".  Are  you  a  pharmacist 
or  a  technician?  If  you  consider 
yourself  a  technician  then  be 
honest  about  it.  Resign  your 
membership  or  fellowship  of  the 
RPSGB  and  apply  to  the  NPA  or 
the  Society  of  Apothecaries  for  a 
Technicians  Certificate! 


R.G  Worby 

Secretary,  NE  London  LPCs 


Competition 
rules 

The  Office  of  Fair  Trading's 
decision  on  the  Unichem  share 
scheme  leaves  the  competition 
rules  in  the  UK  and  Europe  in 
tatters  bearing  in  mind  the  TSB 
flotation  and  employee/customer 
share  incentives,  etc. 

The  market  will  decide  on  the 
day  of  flotations  whether 
Unichem,  and  Philips  &  Drew  are 
correct  in  their  perceptions  of  the 
value  of  Unichem  pic. 


John  Hinder 

Torquay 


Locum  pay  in 
dispute 

I  feel  I  must  reply  to  the  letter  of 
David  Thomas  regarding  locums 
pay  (C&D,  September  17). 

While  I  fully  agree  that  locums 
should  receive  £20  per  hour,  I 
regret  that  Mr  Thomas  has  no 
hope  at  all  of  receiving  that  figure. 
Permanent  positions  for 
managers  are  going  for 
approximately  £18,000  per  year,, 
which  for  an  average  5V2  day 
week,  comes  out  at  less  than  £8 
per  hour. 

I  completely  agree  that 
pharmacy  is  grossly  underpaid 
compared  with  opticians,  dentists, 
surveyors,  etc,  who  double  up 
with  laughter  when  our  locum 
rates  are  quoted.  I  feel  that  the 
Pharmaceutical  Services 
Negotiating  Committee  is  doing  a 
very  poor  job  for  us.  We  are 
continually  having  to  accept  extra 
responsibilities  for  no  pay.  The 
Ministry  of  Health  paymasters 
treat  us  shabbily.  We  seem  to 
have  had  their  dip  in  the 
moneybox. 

However,  if  Mr  Thomas 
wishes  to  open  a  pharmacy  and 
will  pay  £20  per  hour  for  his 
locums,  he  will  have  no  shortage 
of  relief  locums.  I  would  consider 
selling  my  pharmacy  to  him  and 
working  for  that  fee.  Sorry,  Mr 
Thomas,  but  you  need  a  course  in 
pharmacy  economics. 


Jeffrey  D.  Glasman 

Shoreditch,  London 


Absolute  Alcohol 

Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (KA.D.)  Ltd. 

356  Kennmgton  Road  London  SE 11 4LD  Tel  01  582  0232 
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Unichem  have  announced  a  sales 
force  reorganisation  to  give  more 
support  to  members  and  boost 
their  expanding  range  of 
promotional  and  merchandising 
services.  The  activity  will  gear  the 
wholesaler  up  for  a  major  push  for 
OTC  business  in  1989. 

The  move,  which  comes  into 
effect  this  Monday,  sees  the  sales 
force  split  into  17  territory 
salesmen  and  seven  key  accounts 
salesmen  reporting  to  three 
regional  sales  managers  under 
general  sales  manager  Tony 
Foreman.  Representative 
numbers  overall  are  up  three. 

The  new  territory  salesmen 
will  not  be  prospecting  for  new 
accounts.  Mr  Foreman  says  their 
new  role  is  firmly  in  business 
development,  rather  than  the 
previous  courtesy  role.  "We're 
going  after  OTC  business, ' '  Tony 
Foreman    says.    "It's  still 


New  Unichem  force 
for  OTC  sales 


underdeveloped  in  our  business . ' ' 
Next  year  there  will  be  fewer 
standard  monthly  promotions  — 
from  70  down  to  50  —  as  Unichem 
look  and  develop  their  newly 
introduced  exclusive  promotions. 
Mr  Foreman  claims  a  minimum 
increase  on  the  three  exclusive 
promotions  so  far  of  700  per  cent . 
"Manufacturers  can  see  that  we 
are  not  going  to  go  away.  We  are 
saying  to  them,  you  now  have  to 
give  these  exclusive  deals  to  the 
independents.  And  we  will 
advertise  them. 

"We  want  exclusivity,  we 
want  presenters,  samples  and 


incentives  to  our  salesmen  who 
are  going  to  be  selling  the 
promotions  in,"  says  Mr 
Foreman.  "In  return  we  will  give 
the  manufacturers  the  volume, 
generated  through  5,000  calls, 
distribution  and  sales  reports." 

Tony  Foreman  says  the  recent 
promotion  on  Wyeth's  ready-to- 
feed  babymilks  increased 
distribution  in  Unichem  in- 
dependents from  40  per  cent  to  90 
per  cent. 

Mr  Foreman  says  he  will  not 
be  fighting  shy  of  getting  exclusive 
deals  on  brand  leaders.  October's 
exclusive   promotion   is  on 


Gaviscon.  Unichem  members  will 
be  offered  a  display  stand,  with 
specially  produced  100ml  sample 
bottles.  As  part  of  the  deals 
pharmacists  taking  the  stand 
receive  free  stock  worth  £6  at  rsp. 
"The  old  way  of  doing  a 
promotion  —  putting  it  into  a 
catalogue  —  got  products  into  a 
pharmacy.  The  difficult  job  is 
getting  it  out  again,  getting  people 
to  buy , ' '  Mr  Foreman  says. 

Unichem 's  merchandising  test 
programme  is  fast  nearing 
completion  and  the  results  should 
produce  an  OTC  database  which 
will  enable  Unichem  to  produce, 
by  computer,  merchandising 
layouts  for  any  size  pharmacy.  Mr 
Foreman  says  the  Colgate 
merchandising  exercise  saw  sales 
up  40  per  cent  on  average. 

Some  15  manufacturers  have 
been  involved  with  merchandising 
sections  of  the  pharmacy,  each 


PRACTICE  LOANS 
\W/o  OVER  BANK 
BASE  RATE. 


It 's  true  we  are  offering  practice  loans  up  to  25 
years  at  only  V/2%  over  bank  base  rate.  Our  only 
interest  is  your  interest  in  the  practice.  NO 
mortgage  on  your  home  is  needed. 

For  more  information  about  this  and  the 
following  services  contact  Sleath.  It  would 
certainly  be  in  your  interest, 

*  100%  House  Purchase 

Partnership  Assurance 

Permanent  Health  Scheme 

Pensions 

Investment  Plans 

Life  and  General  Insurance 

J.W.  Sleath  &  Co.  Ltd., 
58  Theobalds  Road. 
London  WC1X8SG. 
Tel:  01-242  4375. 


L  #  SYSTEM 


DISPLAYING  SUCCESS 


>  M 


At  Spong  Retail  Systems,  our  success  is  measured  by  your  success.  That's  why  we  design  and 
build  point-of-sale  displays  that  increase  the  visibility  and  impact  of  your  merchandise  for  maximum 
selling  power.  This  may  be  a  unique  system  to  suit  your  individual  needs  or  one  from  our  wide  range 
of  standard  displays  which  are  available  ex-stock 

Do  they  work?  Ask  Virgin  Records,  Dulux  Paints,  Woolworths,  Thomas  Cook  or  Shell  - 
just  a  few  of  the  famous  names  who  have  benefited  from  our  expertise  Then  find  out  how  we  can  help 
your  business  to  display  even  more  success. 


SPONG    RETAIL   SYSTEMS    PLC  JaaS 

Head  Office:  Dept  106,  Field  Road,  Mildenhall,  Suffolk  IP28  7AR. 
Telephone:  (0638)  713011.  Telex:  818274.  Fax:  (0638)  718342 
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BUSINESS  NEWS 


Secretary  of  State  for  Wales,  Peter  Walker  joins  the  management  of 
CP  pharmaceuticals  at  their  new  85,000  sq  ft  factory  in  Wrexham , 
Clwyd  for  the  official  opening  last  week.  CP  Pharmaceuticals  which 
was  set  up  as  part  ofFisons '  Pharmaceutical  Division  in  1983, 
received  support  from  the  Welsh  Development  Agency  and  the  Welsh 
Office  and  last  week  launched  plans  for a  further  £5m  investment, 
again  with  Government  backing,  to  update  machinery  and  meet  new 
demands  —  which  will  provide  111  new  jobs  by  the  end  of 1992.  At 
the  moment  some  180  people  work  at  the  site  making  a  range  of 
medicines.  Peter  Walker  is  pictured  here  (centre)  being  shown  by 
CP  Pharmaceuticals  md  Graham  Wall  (left),  and  technical  director 
Clive  Albany  the  granule  blending  process  in  tablet  production 


VAT  action  campaign 


testing  in  10  pharmacies,  and 
comparing  sales  before  and  after. 

From  this  month,  Unichem  are 
turning  their  attention  to  own 
label.  The  group  will  be  employing 
part-time  merchandisers  working 
out  of  the  Hinckley  and  Croydon 
depots  to  merchandise  Unichem 's 
own  label  products  in  100 
pharmacies  in  each  location.  Visits 
will  be  two-weekly  and  take 
around  35  minutes. 

If  successful,  Mr  Foreman 
says  he  will  be  looking  at  a  national 
roll-out  of  the  service  covering 
own  brand  and/or  other's  brands. 
"We  are  looking  to  give  our 
members  the  same  kind  of  service 
the  multiples  get .  .  .  and  it  will  be 
free,"  he  says. 

Territory  salesmen  will  also  be 
involved  with  Unichem's  own 
brand  development.  "Now  every 
time  a  rep  sells  in  an  own  brand 
product  there  will  be  some  form  of 
POS  material,"  Tony  Foreman 
says.  "The  future  own  brand 
strategy  is  to  think  like  a 
manufacturer  rather  than  a 
distributor."  Unichem  aim  to 
create  a  brand  '  'pointer  to  value" 
symbol,  aided,  for  example,  by 
their  cartoon  baby. 

The  new  key  account 
salesmen  will  do  all  the  retail 
prospecting,  visiting  non- 
Unichem  chemists.  "Once  a 
member  has  signed  he  will  be 
nurtured  along  and  introduced  to 
the  full  service.  Only  then  will  he 
be  passed  to  a  territory 
salesman, ' '  says  Mr  Foreman. 

As  general  sales  manager  Mr 
Foreman  reports  to  marketing 
director  Bill  Hart,  who  also  takes 
responsibility  for  Ray  Leslie's 
purchasing  division. 

Along  with  responsibility  for 
the  revamped  sales  force  under 
field  sales  manager  David  Lakin, 
Mr  Foreman  now  carries  re- 
sponsibility for  Sally  Kenny's 
hospital  services  department, 
which  will  now  provide  technical 
back-up  to  key  account  executive 
and  liaise  with  manufacturers,  a 
trade  marketing  department 
under  Bob  Scott  department,  and 
a  new  sales  development  under 
David  Farrell. 


EEC  proposals  that  VAT  rates 
throughout  the  Community  should 
be  brought  closer  together  are 
"unjust  and  unnecessary," 
according  to  the  VAT  Action 
Campaign. 

The  Campaign,  launched  last 
week  by  organisations 
representing  retailers, 
consumers,  manufacturers, 
elderly  and  the  disabled,  and 
charities,  called  for  the 
Government  to  reject  the 
proposals  as  unjust  because  they 
hit  hardest  at  low  income  families, 
—  and  unnecessary  because 
variable  VAT  rates  would  not 
present  any  problems  to 
harmonisation. 

The  proposed  VAT  increases 
would  add  between  £1  and  £2.25 


per  week  to  consumers  costs, 
depending  on  whether  4  or  9  per 
cent  was  levied,  VAC  says.  UK 
consumers  now  spent  between  a 
quarter  and  one  third  of  their 
income  on  zero  rated  items,  but 
this  rose  to  half  of  the  weekly 
spend  for  low  income  families. 
The  increases  on  heating,  food 
and  the  inclusion  of  childrens 
clothing  in  the  higher  tax  bracket 
would  hit  the  low  paid  and  those  on 
low  fixed  incomes,  VAC  says. 

The  current  Government 
view,  according  to  a  Customs  and 
Excise  spokesman,  is  that  the 
approximation  of  VAT  is  not  an 
exceptable  proposition. 

If  the  proposals  were  accepted 
C&D  understands  pharmacists 
would  become  net  payers  of  VAT; 
deal  with  two  bands  of  tax,  pay 
less  tax  on  pharmaceuticals,  and 
no  longer  recover  VAT  on 
dispensed  medicines.  The  NHS 
payments  would  have  to  reflect 
this  position,  but  might  also  take 
into  account  the  fact  that  VAT 
payments  would  not  be  due  for 
some  three  months.  Additionally 
dispensing  could  be  rated  in  the 
higher  band,  further  complicating 
the  NHS  payments.  However, 
OTCs  could  fall. 


ADVANCE  INFORMATION 


"What's  behind  the  sunscreen?" 

a  seminar  organised  by  Wilde  Oates 
Collection.  At  The  Hurlingham  Club, 
Ranelagh  Gardens  in  Fulham,  London 
on  October  20.  Attendance  free,  but 
prior  reservation  is  required.  Wilde 
Oates  pic.  Tel:  01-8762586 


At  Colgate... 

In  a  restructuring  of  the  sales 
force  Colgate-Palmolive  are 
closing  their  Northern  and 
Midland  sales  offices  with  the  loss 
of  60  jobs. 

A  27  strong  sales  force  will 
report  to  central  sales! 
headquarters  in  London,  andi 
rather  than  splitting  accounts 
according  to  retail  outlet  size,  two!) 
business  sector  managers  will 
now  carry  an  equally  weighted! 
portfolio  of  accounts,  supported} 
by  business  account  managers  andl 
account  executives. 

It  gives  the  force  a  new! 
approach  to  sales,  says  thel 
company  —  acting  for  profit  not 
just  volume  sales  '  'to  ensure  best 
service  levels  with  a  profitable 
return". 


OFT  meeting 

Unichem  met  with  the  Office  of  I 
Fair  Trading  last  Friday  for  whatl 
chief  executive  Peter  Doddl 
described    as     "a    helpful  I 
discussion,  in  which  the  OFT| 
clarified  points  of  uncertainty  " .  I 
The  meeting  followed  thel 
OFT    report    which  ruled 
Unichem's  share  scheme  anti- 
competitive  (see   Business  , 
News,  last  week);  if  Unichem  do 
not  give  undertakings  to  remove 
the  anti-competive  nature  the 
matter  will  be  referred  to  the! 
Monopolies    and    Mergers  I 
Commission.  Mr  Dodd  said  they  i 
would  now  be  "formulating  their 
views",  but  said  he  could  not] 
comment  further  for  a  couple  of  I 
weeks. 


COMING  EVENTS 


Monday,  October  3 

East  Metropolitan  Branch,  Royal 
Pharmaceutical  Society,  the  Churchill 
room,  Wanstead  Library,  Spratt  Hall 
Lane,  Wanstead,  8pm.  Steve  Curtis 
DPhO  Redbridge  and  Waltham  Forest 
HA,  welcomes  prereg  graduates. 

Tuesday,  October  4 

South  Glamorgan  LPC  The  Inn  on  the 

Avenue,  Cardiff  at  7.30  for  8pm.  Open 
forum  meeting  on  proposed  payment 
for  patient  records  and  the  servicing  of 
nursing  homes.  Speaker  —  Mr 
Stephen  Axon,  PSNC.  Buffet. 

Thursday,  October  6 

Bristol  Branch,  Royal  Pharmaceutical  Society, ' 

Meeting  at  the  Postgraduate  Medical 
Centre,  Frenchay  Hospital.  Speaker,  | 
Mr  G.  Hastings,  Assistant  Training! 
Officer,  British  Red  Cross  Society  on 
"Save  a  life"  at  8pm. 

Edinburgh  Branch,  Pharmaceutical  Society,  at 

36  York  Place  at  7.45pm.  Dr  J. 
Greenwood  of  the  Community  Drug 
Problem  Service,  talks  on  "Drug 
addiction  and  the  AIDS  issue". 
Lancaster  Branch,  Pharmaceutical  Society,  at 
Hest  Bank  United  Reform  Church 
Hall.  A  social  evening  with  free  buffet 
and  wine  starting  at  8pm. 


Give  your  customers'  hair  a  treat 

with  Pil-Food  capsules.  No  risk,  no  rubbing 

Pil  Food,  the  Swiss  nutritional  supplement  with 
extracts  of  protein  and  millet  plus  vitamins 
Retail  £19.68/ 100  caps  (1  month  tds).  List  £1 1.97  ex  VAT 

NATIONALCAMPAIGN  SEPT'88-MAY89 

Daily  Mail  Readers  Digest 

Harpers  Sunday  Telegraph 

Woman's  Realm    The  Times 

AND  MANY  MORE 

FROM  MACARTHYS/UNICHEM/VESTRIC 

AND  LOCAL  WHOLESALERS  OR  DIRECT 

L  A.  Unger,  MPS.,  M.R.Pharm.S.,  Lake  Pharmaceuticals  Ltd, 
36  Haven  Green,  London  W5  2NX.  Telephone:  01-997  8247 
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APPOINTMENTS 


Field  Sales  Manager  ^ 

Specialist  OTC  Health  Care  Products 

Our  client  is  a  major  force  in  certain  sectors  of  the  retail  health  care  market  and 
further  expansion  plus  new  product  launches  have  created  the  need  for  a  Field  Sales 
Manager. 

Applicants  for  this  exciting  new  role  should  have  a  sound  knowledge  of  managing  a 
small  sales  team  within  the  specialised  discipline  of  selling  to  retail  chemists,  health 
food  stores  or  possibly  other  FMCG  outlets. 

Ideally  you  should  be  aged  in  your  early  thirties  and  will  be  ready  to  take  on  a 
country -wide  sales  management  position,  where  your  experience  and  know  how  can 
be  fully  developed. 

You  should  be  an  excellent  motivator  and  will  lead  from  the  front,  controlling  and 
directing  your  team  by  personal  contact,  field  visits  and  regular  sales  meetings. 

There  are  excellent  prospects  for  further  advancement  and  the  position  attracts  a 
competitive  basic  salary  plus  company  car,  pension  and  bonus. 

To  apply  for  this  new  post,  please  write  or  telephone  Ian  Fogg  at  Network 
Selection,  32  High  Street,  Winchester  S023  9BL.  Telephone  0962  843000. 


Network- 


Selection  Ltd 

Pharmaceutical  Specialists,  U.K.  and  Overseas 
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LABELLING 


^Take  your  pick! 


AGENTS 


AGENTS 

WHOLESALERS  -  DISTRIBUTORS 

Wanted  for  a  wide  range  of  Healthfood  & 
OTC  Products. 

GENERAL  HEALTHCARE  LTD 

No  1  NESTLES  AVENUE,  HAYES, 
MIDDLESEX. 
TELEPHONE:  01-848  7766 
TELEX:  946  973 
FAX:  01-848  1930 


AGENTS  etc  INVITED 

To  capitalise  on  LORAY's  new  launch  in  UK, 
Ireland  &  EEC  at  Chemex  '88. 

OTC  and  ethical  skincare  product  range  of 
highest  quality. 

(Includes  xmas  gifts) 

Telephone:  01-876  2586 


FINANCE 


PURCHASE  NEW,  OR  EXPAND 
YOUR  EXISTING  PHARMACY 

Up  to  100%  Finance  available  (subject  to 
status) 

Telephone:  0784  62822  and  ask  for 
Stanley  Blum  PHc  MR  PharmS. 

business  co-ordinator  in  association  with 
I.P.A.  Limited  (FIMBRA  member) 


MANAGEMENT  SERVICES 


AT  LAST! 


NOW  YOU  CAN  RUN  ALL  YOUR  SYSTEMS  ON 

ONE  COMPUTER 

EPoS  •  LABELLING  • 
PATIENT  RECORDS 

WELL  PROVEN  RANGE  OF  REAL  TIME  SYSTEMS 
ALREADY  USED  IN  SINGLE  SHOPS,  MULTIPLE 
BRANCHES,  MAIN  BRANCHES  AND  WAREHOUSES. 

details  from  FAIRSCAN  on  042-128-3077 


A  range  of  labelling  programs  for  your 
IBM  compatible  PC 

•  SHADOW  LABELLING  -  £99.95 

•  SHADOW  PLUS  -  £199.95 

•  PATIENT  RECORDS  -  £295.95 

•  PATIENT  RECORDS  PLUS  -  £399.95 

•  SHADOW  CONTROL  DOSAGE  - 

to  help  you  win  more  business  from  nursing  homes 

£695.95 


SHADOW  SOFT 

27  Waterloo  Place 
Leamington  Spa 
Tel:  36485/6 

a  division  of  IMAGE  MICROSYSTEMS  Ltd. 


LABELS 


John  Richardion 
Computeri  ltd 


►  In  Pharmacy  Labelling 
•  In  Auto-Order  Stock  Control 
In  Customer  Service 


►  In  Systems  Development 


Simply 
the  best 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  full  system  or  program  only 

I  FREE  DIRECT 
ORDER  ENTRY  TO  VeStriC 


Contact  David  Coleman  or  Mike  Spnnce  MPS . 
for  a  demonstration  or  trial 
PARK  SYSTEMS  LTD. 

183  Great  Howard  Street,  Liverpool  L3  7DL 
Telephone  051  298  2233 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


ri 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


QUALITY  LABELS  delivered  in  14  DAYS* 
J      B  OR  NO  CHARGE - 

■fflW^ff^ V  W  PARK  PRINTING  PLEDGE 

■K/l/vA AmUH    PARK  PRINTING,  183  GREAT  HOWARD  STREET 

WPRINTINOi  """SSSatlH  JW  2233 

^^^■■■^■^HH^BHH^P       •  CW«»  AfPUli  JO  U.K.  MMHLAND  ONIT:  WWT7IW  DfTAHi  PSOVIDtO 
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PRODUCTS  &  SERVICES 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 


NOW:  also  available  with  patient  records 


JJD€ 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061  773  7909 


STOCK  FOR  SALE 


QUOTES 
GENERAL  ADVICE 


FOR 

ICE  LIST 


PLEASE  CONTACT: 
MERVYN  GREEN  MPS 


EURIMPHARM  LTD 

UNIT  A6,  83  COPERS  COPE  ROAD 

BECKENHAM,  KENT  BR3  1  NR 
TEL:  01-658  2255  TELEX:  263832 
FAX:  01  -658  8680  


MANY  SPECIAL 
THIS  MONTH 
INCLUDING:  ^ 


NEON 
PRESCRIPT 

SIGNS  (&  Others) 


Faylite  Ltd. 

5  Meeting  House  Lane,  Berkswell,  Warwickshire. 
021-359  1934. 


SHOPFITTINGS 


Lux  Line 

SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE, 
NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 
LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
TEL:  0525-381356 


Shopfitting  styles 
for  modern  selling 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  of  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 
*■  Easy  access  and  vision 

*  No  jamming  No  fall  out 

*  Competitive  prices 


a 


APEILS  ' 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Ind.  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone:  Luton  (0582)  4571  1  1  fama 


[Umdasch| 


Showrax  Bays  and  Gondolas 
Shopfittings  for  Sale 

Pharmatriver  also. 

All  good  offers  considered. 

(01)800  1683 


IEXDRUM 

L.STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  BUSINESS  PARK.  OlD  NEWTON  ROAD  HE  ATMf  I61D  DEVON  TO  1 2  6UT' 
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T  PEOPLE 


The  cold 
connection 

Mr  Runney  Nose,  Mr  Flu,  Mr 
Shiver  and  Mr  Sore  Back  were 
created  by  the  late  Roger 
Hargreaves  for  Askit  Powders  in 
1972.  What  began  as  a  cinema 
advertising  campaign  led  to  the 
Mister  Books  and  later  to  the 
Little  Misses,  many  of  the 
characters  being  based  on  people 
Roger  Hargreaves  met. 

More  than  50  million  copies  of 
the  books  have  been  sold  in  the 
English  language  with  85  million 
worldwide  sales.  The  television 
series  was  sold  to  the  BBC  in  1975 
and  has  been  seen  in  45  countries, 
making  it  the  most  successful 
British  children's  programme  - 
all  from  an  idea  created  for  a  cold 
treatment. 


Chrissie  Wood,  who  has 
retired  after  26 years  service  in 
the  Pharmaceutical  General 
Council 's  Central  Checking 
Unit  at  York  Place  is  pictured 
receiving  a  gift  from  Ian 
Mullen,  PGC  chairman  at  a 
farewell  party 


Who  gets 
what  at  DoH 

Health  Secretary  Kenneth  Clarke 
is  to  chair  the  NHS  Management 
Board  as  well  as  being  in  overall 
charge  of  the  Health  Department. 

Health  Minister  David  Mellor 
will  have  specific  responsibilities 
for  NHS  management,  personnel 
and  pay  issues,  personal  social 
services,  primary  and  community 
care,  AIDS  and  pharmaceutical 
issues. 

Junior  Minister  Edwina  Currie 
keeps  her  preventive  health  care 
portfolio,  including  drug  and 
alcohol  abuse.  Her  other 
responsibilities  include  mental 
health,  hospital  services  and 
women's  health  matters. 

Lord  Hesketh  will  be  the 
Government's  health  spokesman 
in  the  Lords. 

Rugs  down 
under 

Angus  Williams,  the  pharmacist 
turned  rugmaker  featured  in  Out 
and  about,  August  13,  has 
received  an  order  for  an 
"historic"  rug,  from  Australia. 

The  Historic  Houses  Turst  of 
New  South  Wales  have  asked 
Angus  to  make  a  woollen 
floorcovering  for  its  Elizabeth  Bay 
House  in  Sydney.  The  design  is  a 
replica  of  a  19th  century  carpet, 
which  Angus  says,  can  be  seen  in 
Castle  Fraser  in  Scotland. 

On  the  run 

Five  runners  from  Staines-based 
Merrell  Dow  Pharmaceuticals  ran 
in  the  Harefield  Hospital  Healthy 
Heart  Run  recently  to  raise 
money  for  the  hospital. 

They  ran  with  representatives 
from  other  pharmaceutical 
companies  as  part  of  the  London 
and  Thames  Valley 
Pharmaceutical  Group's 
sponsorship  of  the  run. 


Pharmacist  Reg  Davis  is  the  proud  owner  of  a  collector's  item  which 
could  be  worth  thousands  —  his  old  Mini!  He  has  just  had  his  car 
'  'done  up ' '  after  25  years  of  motoring  but  it  has  clocked  up  less  than 
50,000  miles.  Mr  Davis,  pictured  in  the  motor,  still  works  full  time 
at  R.D.  Davis  Chemists  in  Polperro,  which  he 's  run  since  1935.  He 
bought  the  car  new  in  1963  after  trading  in  his  old  Austin  Seven  for 
£20. 


Sally  Ratcliffe  is  top  sales 
assistant  of  the  Year  for  Moss 
Chemists.  The  competition 
was  sponsored  by  Schwarzkopf 
and  entered  by  200  staff;  six 
finalists  battled  it  out  in  a 
mastermind  type  finish.  Mrs 
Ratcliffe  is  pictured  here  being 
congratulated  by  Schwarzkopf 
product  manager  Sarah 
0  'Connor  watched  by  (left) 
Moss 's  Steve  Duncan 


Successful 
dispensing! 

The  NPA  has  welcomed  the  fact 
28  students  have  passed  the 
Society  of  Apothecaries 
examination  for  dispensing 
technicians. 

Sixteen  of  the  successful 
students  were  admitted  to  the 
exam  under  a  special 
arrangement,  following  successful 
completion  of  the  NPA  course, 
even  though  they  did  not  meet  up 
to  the  Society's  0  Level  minimum 
requirements. 


APPOINTMENT 


Numark  Chemists/ICML:  Tony  Garlick 
has  joined  the  Board,  replacing 
Glyn  James  who  has  retired  due  to 
ill  health.  Mr  Garlick  is  general 
manager  of  the  Bradford 
Chemists'  Alliance  and  has  been 
with  the  company  for  29  years. 
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should 
pharmacists 
trust 
Potter's? 

A thought-provoking  question  .  .  .  and  a  fair  one. 
.With  the  increasing  interest  in  herbal  remedies 
and  natural  medicine,  it's  important  that  pharmacists 

know  about  the  companies  who  lead  the  field. 
Take  Potter's  for  instance.  With  1 75  years'  experience  in 
the  manufacture,  extraction  and  analysis  of 
herbs  and  plants,  they  obviously  have  an 
in-depth  knowledge  of  their  subject. 
Potter's  experts  -  including  pharmacists  -  create 
products  to  exacting  standards,  using  the  very 
latest  methods ...  but  they  never  forget  the 
basic  philosophy  of  herbal  medicine. 
The  company's  success  can  be  measured  in  the^ 
popularity  of  their  wide  range  of  herbal  products . . .  and, 
since  they've  been  in  demand  from  1812,  it  could  be 
argued  Potter's  have  carried  out  the  longest  clinical  trial 
in  history. 


4fe 


EUROPE'S  LARGEST 
MANUFACTURERS 

Today,  Potter's  can  claim  to  be  Europe's 
largest  manufacturer  of  herbal 
products  . . .  and  their  reputation  for 
quality,  purity  and  expertise  means  that 
Potter's  is  a  name  you  and  your  customers 
can  trust. 


4  J 


r 


FREE 


We're  offering  you  a  free  Information  Pack,  plus  a  Herbal 
Prescriber  which  features  natural  remedies  for  the  most 
common  ailments.  Please  tick  the  appropriate  box  when  you 
return  the  coupon. 


Potter's  (Herbal  Supplies)  Ltd. 
Leyland  Mill  Lane,  Wigan,  Lanes.  Tel:  0942  34761. 

Tick  for  Information,  Herbal  Prescriber  and  Potter's  Cyclopaedia.  j 


ou  ever  wanted  to  know  about  herbs  and  natural  remedies  in  one 
prehensive  book  -  Potter's  Cyclopaedia, 
in  invaluable  source  of  reference  for  pharmacists  and  staff. 
988  edition  -  completely  revised  and  rewritten  by  leading  pharmacists, 
'lear,  concise  format  makes  everything  easy  to  find. 
Attractively  illustrated. 

rial  offer  price  to  pharmacies  just  £9 .99  (rsp  £  1 4 . 2 5) ,  inc  p&p. 
ise  order  on  coupon 


□  Please  send  me  more  about 
Potter's  range  of  products, 
including  an  Information  Pack 
and  Herbal  Prescriber. 


Name 


□  Please  send  me  advance 

copy(s)  of  Potter's  Cyclopaedia-, 

I  enclose  a  cheque  fori  

(£9. 99  per  copy  inc  p&p) 
payable  to  Potter's  (Herbal 
Supplies)  Ltd. 


Pharmacy 


Post  code 


Please  allow  28  days  for  delivery. 
Send  to:  Potters  (Herbal  Supplies)  Ltd.  Leyland  Mill  Lane,  Wigan  WN1  2SB. 


With  the  peak  selling  period  for 

batteries  rapidly  approaching  once  again, 
the  news  from  'Kodak'  is  all  good. 

Making  the  headlines  are  the  syper 


Besides  all  these  pack  offers  for  your 
customers,  there  are  also  excellent  case 
discounts  and  easy  payment  terms  for  you. 

/Add  to  this  superb  promotional  cam- 
paign all  the  confidence  that  stems  from 
a  name  synonymous  with  quality  and  re- 
liability, and  you  can  see  why  you  and  your 


mm 

■■J 



■  Kodak  I 

9  . 

KAA-4  =  MN1500  =  E91  =  LR6  =  MIQNON  =  AA  =  1.5V 


on-pack  oil  tiers  for  'Kodak'  X 1 M  LIFE 
Kodak'  PHOTOLIFE  AA  size-BUY  4  AND  GET 
2  FREE  -  and  for  "Kodak-  XT RA LIFE  D  and  C 


sizes  -  BUY  3  AND  GET  ONE  FREE.  Great 
news  for  your  customers  -  especially  at 
Christmas  when  impact  is  so  important. 

There's  a  superb  offer  on  all  sizes  of 
'Kodak'  High  Power  batteries;  they're  now 


customers  will  be  asking  for  one  make  of 
battery  this  Christmas  .  .  .  who  else  but 
'Kodak'. 


Kodak 


PH0IWAWE 


two 


For  further  information  on  'Kodak' 
batteries,  please  contact  Debbie  Inglis  at 


WHO'S  ALWAYS  GOOD  NEWS? 


SRP  99p,  making  them  one  of  the  most 
competitively  priced  ranges  on  the  market. 

There's  also  a  special  'Kodak'  High 
Power  multi-pack  offer  of  six  batteries  for 
the  price  of  five. 

The  story  doesn't  end  there.  For  a 
limited  period  only,  'Kodak's'  unique  lithium 
powered  ULTRALIFE  9  volt  battery,  is  at  the 
special  SRP  of  £2.99.  As  the  best  performer 
in  its  field,  this  high  profit  earner  is  now 
even  more  attractive  to  both  you  and  your 
customers. 


Ultra  Technologies,  Kodak  House,  PO  Box  66, 
Station  Road,  Hemel  Hempstead,  Herts 
HP1  1JU,  or  call  0442  61122. 


POWER  THAT  LASTS  •  AND  LASTS 

Kodak,  Photolife,  Xtralife 
and  Ultralife  are  trade  marks. 


WHO  ELSE  BUT  KODAK'  BATTERIES. 


